ss 


Communication: 
Ad Agencies 


Creative Marketing Alliance 
Inc. (CMA), 191 Clarksville 
Road, Princeton Junction; mar- 
keting communications, strate- 
gic planning and associa- 
tion/event planning. Phone: 
609-799-4900. URL: 
http://www.cmasolu- 
tions.com/ 


CMA’s site is under construc- 
tion but will include marketing 
communications tips and tac- 
tics, an area to ask questions, 
background on the firm, and 
work samples. Also, CMA rep- 
resents the International Card 
Manufacturers Association 
(ICMA): http://www.- 
icma.com/icma/. Mike Pincus 
is the webmaster. 


Excalibur Enterprises Inc., 62 
Versailles Court, Hamilton; ad- 
vertising, graphics, public rela- 
tions, marketing, promotions, 
multimedia services, Internet 
Web page design. Phone: 609- 
890-2100. URL: http://www.- 
EXCAL1705.com 


EXCAL1705.com contains in- 
formation on Excalibur Enter- 
prises, and http://www.- 
1stcontact.com has Mercer 
County feature stories and 
news reports. Donna J. 
Fletcher is the webmaster. 


Fusion Advertising & Commu- 
nications Inc., 70 South Main 
Street, Cranbury; full service 
marketing advertising, market- 
ing, and communications 
agency. Phone: 609-395- 


Exploring the Internet 


Business category by business category, 


we wend our way through the home pages 
of Central New Jersey firms and organizations. 


Reporting by Barbara Fox, Peter J. Mladineo, and Richard K. Rein. 


8293. URL: http://www.fu- 
sion-adv.com 


Brochure with links to client 
sites. 


Princeton Direct Inc., 5 
Vaughn Drive, Princeton 
Metro Center, Princeton; direct 
response advertising. Phone: 
609-520-8575. URL: 
http://www. picdirect.com 


Webmaster, Jeff Friedman. 


Princeton Interactive Commu- 
nications, 5 Vaughn Drive, 
Princeton; interactive bro- 
chures, laptop sales presenta- 
tions and online marketing, af- 
filiated with Princeton Direct. 
Phone: 609-520-1325. URL: 
http://www.btb.com 


The BTB in this URL stands 
for “business to business” and 
Princeton Interactive — and 
its sister company Princeton 
Direct — dreams of making 
this page an interactive mar- 
ketplace for business, a virtual 
mall. The most valuable infor- 
mation here turns out to be in- 
formation originally available 
as a print brochure from the 
company: “10 Ways You Can 
Use the Internet to Boost Di- 
rect Marketing Results.” The 
site encourages you to add 
your suggestions to a “chat 


page,” with the best idea win- 
ning a Sony Watchman per- 
sonal television set. Unfortu- 
nately the chat page was only 
a submission page — there 
was no way to see the ideas 
proposed by anyone else, if 
there were any. 


Potentially valuable to people 
in direct marketing is the page 
of demos, which consists of in- 
teractive marketing brochures 
available for downloading. We 
say “potentially” because time 
constraints discouraged us 
from even attempting a down- 
load. 


Other parts of the site seem to 
still be in the conceptual 
stage. The B to B Spotlight 
promises news of upcoming 
events such as interactive, on- 
line conferences, virtual trade 
shows, and so on. But when 
we clicked we found nothing 
there. 


QLM Associates Inc., 470 
Wall Street, Princeton; market- 
ing services. Phone: 609-683- 
1177. URL: http://www.- 
qlm.com 


AVI & Multimedia 


DCP Communications Group 
Ltd., 301 Wall Street, Prince- 


ton; film, video and multi-me- 
dia production and post pro- 

duction, with cartooning, 3-D 
graphics, live action shooting 
for documentaries or dramas. 
Phone: 609-921-3700. URL: 

http://www.dcp.com 


A showcase for cartooning 
wares — you can download 
animation sequences. 


Midi Inc., 100 Thanet Circle, 
Princeton; full-motion interac- — 
tive multimedia programs for 
training and marketing applica- 
tions. Phone: 609-924-4817. 
URL: http://www.midi- 
corp.com 


A great Web site for people 
who want to reminisce. If you 
have Netscape 2.0 you can 
view this site in Frames for- 
mat, which reduces some of 
the wait time and toil. 


This site offers a letter from 
Jack Noon, the president, a cli- 
ent list, and other fairly compul- 
sory vitals for a company on 
the Web, but the real knockout 
here is the timeline, which 
gives a history lesson as well 
as Midi tutorial, starting from 
1984, when Midi begins chart- 
ing its own course along a 
scale of current events. For in- 
stance, you can learn that 
Steve Jobs left Apple, Mi- 


crosoft went public at $21 a 
share, the CD-ROM standard 
was announced by Sony and 
Phillips, and Noon hired his 
first full time staffer and signed 
his first contract with DuPont 
all in the same year (1985). 
Pretty nifty, if you’re a die-hard 
Midi junkie, that is. 


RAC Productions, 666 
Plainsboro Road, Plainsboro; 
multi-media production com- 
pany specializing in interactive 
computer-based presenta- 
tions, video, film, slides, 3D 
animation and graphics. 
Phone: 609-799-0606. URL: 
http://www.racprod.com 


Telequest Inc., Princeton; film, 
video interactive media produc- 
tion. Phone: 609-799-2105. 
URL: http://www.- 
telequestnj.com 


Under construction. 


Event Planning 


KGP Productions, Kendall 
Park; computer shows on the 
east coast. Phone: 800-631- 
0062. URL: 
http://pages/prod- 
igy.com/computershows 


R&R Productions, 7 Holly 
Lane, Lawrenceville; entertain- 
ment for corporate functions 
and parties, including murder 
mysteries, role playing, audi- 
ence participation jury trials. 
Phone: 609-895-9661. URL: 
http://user@aol.com/myst- 
net/rr.htm 


Continued on page 12, this section 


AAEC Internet Services 


U.S. 1 ADVERTISING FEATURE 


On the Internet, Content Counts, As Does Form 


the Internet offers more. If, for in- 


ice at a speed of 128Kbps for the rec- 


AdPage Internet Services, 


hen choosing an Internet 
service company, you need 
an organization that can 


meet your growing needs. “Business 
needs start small, but they develop,” 
says Internet Services Director of 
AAEC, John Pall. “A company may 
start off using the Internet for simple 
communications, but soon they realize 
other features and capabilities of be- 
ing online (such as networking, com- 
munications, and marketing) that ad- 
dress their growing business needs 
and help their business grow. You 
need a company that can meet your 
changing needs with knowledge and 
ability, from service to support.” 

The Internet can be a cost and time 
effective communications and market- 
ing tool. For exposure and sales, it's a 
necessity, suggests Pall. “Once you 
know the advantages, you never go 
back. Fax and voice mail are fine, but 


stance, you telephone California every 
day, particularly during business 
hours, sending E-mail is the low-cost 
alternative. And where faxes fall short 
in transmitting graphics, sending vis- 
ual documents via the Internet trans- 
mits an accurate, exact image. As for 
marketing, Web site presence can en- 
hance your public image while con- 
stantly advertising your service or 
product worldwide — all for a price 
that traditional advertising cannot 
meet. Whether you have a simple 
Web page or one with numerous fea- 
tures, you could not get the same 
value of a year’s Internet service in 
even one single print advertisement.” 
AAEC provides personal and profes- 
sional Internet services, including a 
Personal PPP Account (standard full- 
service dial-up), a Dedicated PPP Ac- 
count with private dial-up line and 
static IP address, ISDN Dial-up Serv- 


reational user, Virtual WWW Service 
(for businesses to have their own Web 
server), E-mail Aliasing service (for e- 
mail under your own domain name), 
and traditional Unix-driven, non-graphi- 
cal Internet Shell Accounts. Locally, 
AAEC offers area access in Princeton, 
Pennington, Lawrenceville, Ewing and 
Hopewell, with plans to expand within 
the 609 area code in the next few 
months. 

Where competitors fall short (busy 
signals, line drops, slow connections), 
AAEC strives to achieve. Their clients’ 
own growth is testimony to that. 

AAEC has offices in New Jersey, Illi- 
nois, and Virginia. 


AAEC New Jersey: Pennington 
Professional Center, 65 South Main 
Street, Building C, Pennington. 
Phone: 800-959-2660. Fax: 800-220- 
0218. E-mail: support@main.- 
aae.com. Web site: www2.aae.com 


Inc. 


ith more than 30 years ex- 
perience, Gene Vosteen, 
managing editor of AdPage 


Internet Services, Inc. of Fort Lee, has 
rightfully earned the nickname 
“Webmaster.” AdPage, a World Wide 
Web content provider, focuses solely 
on developing Web sites. Dedicating 
their expertise and resources to world- 
class Web pages is what makes Ad- 
Page unique. 

“Many people hear about the In- 
ternet and think of dial-up service. 
These days, almost anyone can pub- 
lish a home page with their access 
provider, but from a business perspec- 
tive, the real value is added by a pro- 
fessional content provider who can 
create a home page that is an effec- 


Continued on page 4 of this section 


Princeton Internet Group, Inc. 


Ra tp: Liwww. Pinos te: com 


DON'T YOU THINK IT'S TIME 
THAT YOUR BUSINESS 
HAD A PRESENCE ON 

~ THE WORLD WIDE WEB? 


Multimedia Internet Services Network Consulting 


13 Roszel Road, Suite B113 Princeton, New Jersey 08540 


Voice 609.452.1667 Email info@PiInGsite.com 
Fax 609.452.0063 WWW http://www.PInGsite.com 
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Internet Advertising 


-| Now Is the time to 
put your company 
| on the Internet. 


Softlink Software will design a website for your company. We can use your current 
literature to create your interactive ad, which will include your company logo, photos, 
company background and product specs. 


We’ll set up your website for direct feedback from potential customers, and list your 
new electronic beachhead with Yahoo, America Online — all the major providers. 


Susan Swartz Studios - A new way of seeing and purchasing artwork. 
http://www. softlink.net/ssprints/ 


s PTCFO Inc. - Consultants specializing in family-owned businesses. 
http://www.softlink.net/ptcfo/ 


Eastwick Trainers - Diversity services to contemporary organizations. 
http://www. softlink.net/eastwick/ 


, Hunter Group - Financial planning seminars and consultation. 
- http://www.softlink.net/hunter/ 


Ocean Park Inn - Online reservations - BatB at the Jersey shore. 
http://www. softlink.net/oceanparkinn/ 


TOLL FREE 


Softlink Software 888-389-2700 


htto://www.softlink.net 
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Real estate sites give users more than print can, says Vosteen of AdPage, visually detailing homes more than a one-inch classified can; 
Cranbury Golf Club uses Advanced Online Services Inc. to communicate with its home office in Japan. ‘Customers come from everywhere.’ 
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Continued from page 1, this section 


tive marketing tool, customizing the 
Site and features to a business’ image 


and needs,” says Vosteen. 


Tailoring Web pages to client's busi- 
ness needs can make all the differ- 
ence in an effective Web site. AdPage 
offers features such as custom data- 
bases and search capabilities, audio 
and video clips spooled in real time, 


broad demographics and be as sales 


and cost-effective .” 


added features. 


and mail-back response forms. Ad- 


Page consults with clients to deter- 
mine what will ultimately lead to on- 


line commerce. 


“Where many Web sites fall short is 
in content. Creating an effective Web 


Inc. 


AdPage boasts competitive rates 
with service costs ranging from as lit- 
tle as $25 per month to only $100 per 
month for a site with a number of 


AdPage Internet Services, Inc., 
1231 Abbott Boulevard, Fort Lee, 
800-756-3217. Fax: 201-686-2238. E- 
mail: webmaster@adpage.com 


Advanced Online Services 


APC USA Technology Company 


far as technology, and the only one 
with a retail showroom,” continues 
Tung. In addition to the dial ups, which 
Tung refers to as “meat and potatoes,” 
they are focusing on the small busi- 
ness market with whom they have 
built a solid reputation over the past 
four years. Says Tung: “Many do not 
have MIS expertise and it is tough 
enough to concentrate on one busi- 
ness, let alone keep up with the latest 
technology to stay competitive. That is 
where we can provide well designed 
Web pages where the small company 
can have the same presence as a For- 
tune 500. The Internet is so exciting — 
it is cost effective and can give any 


ware, software, hook up, and even de- 
sign an effective Web page. “Every- 


one who buys a system from us will re- 


ceive 1 month free access and free In- 
ternet training in groups of 6. We want 
all our customers to be able to take 
full advantage of the Internet, whether 
for business or personal use.” 

When asked about the competition 
coming into town from the large dis- 
count computer stores, far from being 
upset, Tung sees them as just another 
part of the jigsaw puzzle. “In fact | 
would love to open a future store next 
door to one of them. We often have 
customers sent over from Circuit City 
and Staples, for example, for the hard 


to find products and for services they 
cannot provide. If we don’t have some- 
thing we can get it.” The current store 
has a showroom with PCs hooked up 
to the Internet on a T1 line, where cus- 
tomers can come and try out new sys- 
tems. “We did think of the Internet 
Cafe idea, but there were too many 
problems. So we have decided to 

keep it a strictly business solution, sit- 


Site is not just getting a site and provid- 
ing information about your products or 
services. For a Web site to draw atten- 
tion, it must offer something of real 
value or interest. Without that added 
value, success is limited.” 

Vosteen cites the real estate indus- 
try as an example of success online. 
“Real estate was the first and is prob- 
ably the biggest industry use of Web 


company low cost international expo- 
sure.” 

Tung is very concerned about con- 
tinuing to give excellent service to his 
customers. “I love diversity, versatility 
and total solutions. | was known at col- 
lege as the ‘Renaissance Man,’ and | 
like to run my company as a Renais- 
sance Company." He finds every case 
new and challenging. “We treat every 


bout a year ago, Bruce Tung 
of PC USA started to re- 
search putting up a BBS (Bul- 


letin Board Service) for his customers. 
Before he knew what was happening, 
“It had evolved into AOSI, a full In- 
ternet service provider! Along with an- 
other principal of the company, Vivian 
Davidson, we found that it grew natu- 
rally out of PC USA,” says Tung. “We 
realized that the technology was so 


sites.” Real estate sites give the user 
more than print advertising can, 
ally detailing homes and buildings 
more than a one-inch classified de- 
scription can. Says Vosteen: “What- 
ever the industry, whatever the mar- 
ket, whether with video, audio, or 


visu- 


we have done." 


large, that from the BBS it evolved to 
‘Let's have our own Web page’ to 
‘Why not be a provider,’ which is what 


AOSI currently concentrates on per- 
sonal dial-ups and commercial net- 


other interactive features, Web sites 
are about making your marketing 
come alive.” 

Many professionals understand the 


works in the Princeton area. “We will 
add to our single POP by the summer, 
and let our existing growth continue 
naturally, within Central Jersey. Gradu- 


case individually. All businesses ac- 
counts are different and have different 
needs.” Cranbury Golf Club uses 

AOSI to communicate with its home of- 
fice in Japan, and Tung is currently ne- 
gotiating with Supremia USA of Ray- 
mond Road to create and manage a 
web site that will connect their inter- 
ests in Hong Kong, Japan, UK and Tai- 
wan. Customers seem to come from 
everywhere, says Tung. 


down-and-try-it center,” says Tung. 

On AOSI’s home page at http://- 
www.aosi.com there are a growing 
number of web pages under construc- 
tion, including information on their own 
dial up service which starts at $15.95 
a month for a 1 year contract. This 


gives unlimited interactive usage from 


PPP dial-up, 1 E-mail account, and un- 


limited downloading of usenet. There 
is a $5 a month option to host a web 


? 


ally we will be branching out little by lit- 
tle south, east, or west as demand 
grows,” says Tung. More and more 
providers are popping up in the area 
but “we are the most established as 


People who do not even have a 
computer can now come to PC USA 
and work with Tung and his staff, who 
will set them up with the correct hard- 


page but “most of our customer base 
are not using the web option much. 
We get lots of conversions from AOL 
and Compuserve," says Tung. “People 


advantages of marketing online. Web 
content can be viewed by anyone, any- 
time, anywhere. “Simply put, no other 
marketing method can reach such 
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PENTAX COckeVert 


Shown at 
80% of 
Actual Size 


Fast 


Small 


Complete 


The ri ape is eA the — portable a The PocketJet comes with Whether you are in a client’s office of finishing up 
nap in tiers e hc sig £27 -Sppanaegey 7 everything you need to start one last memo before you call it a night, you 
small enough to fit into the av P printing right out of the box. shouldn't have to waste time waiting for your files 


your briefcase or PC carry bag. Once you see it, 
you will understand why many people say, “I 
can’t believe this is a full-page printer.” 


& 

Light 
The PocketJet is also one of the world’s lightest 
printers. It weighs only 17.53 ounces, including 
the battery. But don’t let the PocketJet’s size and 
weight fool you, its practical design and 
durable construction are well suited for on-the- 
road use. 


Smart 


You will notice that 
something is missing from the 
PocketJet ship set... special 
printer drivers. It doesn’t 


Since there are no additional or 
essential components (like 
batteries or interface cables) to 
buy, you always know your true 
system cost. The complete 
PocketJet system includes the 
printer, rechargeable battery, AC 
adapter/recharger, power cord, 
parallel interface cable, carrying 
case, documentation, and a box 
of letter or A4-size paper. 


Y Moun 


to print. Printing at up to three pages per minute, 
the PocketJet is one of the fastest portables going, 
so you will be heading off to your next 
appointment or dreamland all the sooner. 


oe 

Crisp 
Some portable printers claim to have laser-quality 
output, but when their ink hits the page, the actual 
results may be less than spectacular. Our direct 
thermal print technology produces crisp, 300x300 
dpi text and graphics that you will be proud to put 
in front of a customer or prospect. 


Thrifty 


True cost of ownership is initial 
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seem to try them to get the hang of 
things, and then find that it is becom- 
ing too expensive for Internet use, and 
come to local providers like us for their 
service.” New customers who are unfa- 
miliar with the Internet will get one 
month free use with any computer pur- 
chase, says Tung. “They almost al- 
ways continue the service with us fully 
satisfied.” 

Constantly looking ahead and keep- 
ing up with technology, Tung remarks 
that all future POP sites will be ISDN 
equipped, which will enable him to 
continue giving his customers a con- 
sistent high standard of service. 


Advanced Online Services, Inc. 
401 Merce; Mall, Lawrenceville, NJ 
08648, Ph 609-734-8484, Fax: 609- 
951-9390 


Castle Network 


astle Network is a full service 
Internet Provider, able to meet 
2 


a 


your personal and profes- 


~ sional Internet Needs. Our network is 


a web of multiple TI lines." This is how 
partner Steve Back describes this two 
year old company, founded in August 
1994 with his two partners Ned Park 
and father Carl Back. They provide a 
technically superior Internet service, 
with POP locations in New Jersey and 
Pennsylvania. “We do not depend on 
technical expertise from outside, as 
many other providers do. Our techni- 
Cal staff have very sophisticated back- 
grounds, including satellite design. 


~ With a UNIX based platform we can 


give superior service, and offer a wide 
range of options.” 


Back’s fascination with computers 
began at the age of 7, “when | was in- 
sulted by a UNIVAX system. | was hav- 
ing fun, adding up numbers on a UNI- 
VAX at my Dad’s work, when suddenly 
there appeared, on the screen, ‘Stu- 
pid! stop wasting computer time!’ | 
was hooked. | had to find out how it 
worked!" quips Back. 

Castle Network has 1,000 custom- 
ers ranging from personal accounts to 
International Organizations. One of his 
first customers had a massive $400 a 
month phone bill due to his regular 
Calls to his brother in Panama. “He 
was delighted when he started using 
the Internet's phone ability, and found 
that it had cut his phone bill by over 
$300 a month! Now they talk each 
night for nothing.” 

Back relates another success story. 
“The local chapter of International 
Woman's Day needed an Email ad- 
dress, which we happily provided. 
They were so pleased with the service 
that they have now developed their 
site to include an interesting fully pub- 
lished page, which is regularly ac- 
cessed Internationally.” Several librar- 
ies in the area, including Metuchen, 
have chosen Castle Network to host 
their Web Page and Metuchen town it- 
self has a presence, including E-mail 
to the Town Mayor, who, Back as- 
sures, does respond. 

Castle has an exciting new exclu- 
sive software, MUCK-IT, VR for multi- 
ple players. In Beta testing at the mo- 
ment, it should be available to down- 
load in August or September of this 
year. Back talks excitedly about 
MUCK-IT: “Virtual Reality with multiple 


players over your modem, more than 

a chat-room, more than a video game, 
a whole new experience,” he says. !f 
you are interested in testing a Beta 
version, and have the capability, send 
an E-mail to request@castle.net, avail- 
able in Windows 3.1 and '95 versions 
only. 

Castle Network Personal accounts 
start from $6.50 a month. This in- 
cludes E-mail address, Internet ac- 
cess, Web browsing and 2 MB of disk 
space for publishing your own web 
pages, together with FTP, Usenet,. 
and Internet games, for which Castle 
are a major Internet game site!. T1, 
56K and ISDN service is available. 
Business accounts start from $75 a 
month with fixed IP address, 20 MB 
Web page, advanced CGI and Web 
Page Form support. Superior techni- 
cal assistance is available from 9:30 
a.m to 10 p.m. Monday through Friday. 

Castle Network has a policy to stay 
ahead of the growth curve, in order to 
eliminate the “busy line” problem and 
they are dedicated to service and pro- 
fessionalism. Call them to see where 
the future of media is going and how 
you can benefit. 


Castle Network Inc. 385 Main 
Street, Number 2, Metuchen 08840, 
800-577-9449, Fax: 908-548-3135. 
Check out their web page at 
http://www.castle.net. 


Greater Mercer T MA 


stablished in 1984 as a non- 

profit, public/private partner- 

ship, Greater Mercer Transpor- 
tation Management Association 


(Greater Mercer TMA) provides solu- 
tions to traffic, transportation and con- 
gestion problems for businesses and 
organizations in Mercer County. And 
now the Greater Mercer TMA has 
launched its Website as an online com- 
munications tool for individuals and 
companies. 

Executive director Sandra Brillhart 
describes the website as a crossroads 
for traffic related news plus tips for 
helping curb air pollution and reduce 
congestion by promoting ridesharing, 
compressed workweeks, telecom- 
muting, and other tested strategies. 

“The website will get the word out 
about what our organization is,” says 
Brillhart. “And inform commuters 
about the different transportation op- 
tions available in Mercer county.” 

Among Greater Mercer TMA's goals 
is to reduce the number of single occu- 
pant vehicles on the road. With a data- 
base of 1,700 people looking for 
rideshares in Mercer County, which 
can be matched with 20,000 folks reg- 
istered statewide, the organization is 
having a significant effect. 

“The website’s index page looks like 
a dashboard, and icons give you 
choices that range from registration for 
the ridematch and poolmatch pro- 
grams to an overview of membership 
benefits and a response system for re- 
questing transit schedules and other 
information by fax or e-mail. There’s 
even a bulletin board to peruse for tips 

or to touch base with other commuters. 
“Click on the detour sign,” says Brill- 


Continued on following page 


One Castle Network customer had monthly $400 phone bills to his brother in Panama —now they talk on the Internet for nothing; 
Greater Mercer TMA’s Web site is a crossroads for commuting and traffic related news plus tips for helping curb air pollution. 


Free Home Page 


¢ Business Home Page 
design & hosting | 
¢ All inclusive package 


¢ Content analysis 


¢ High Internet 
exposure rates 


¢ Effective customer 
result reports 


Free creation and one year's hosting on the 
World Wide Web to the first five e-mail respon- 
dents to this ad. As a SPECIAL PROMOTION, ALL 
respondents indentifying this ad with their order 
will receive three months free hosting on the 
WWW. Your Home Page will not be buried in a 


promotional cyber-mall and WWW access will be 


Page. 


unlimited. You will retain complete control over 
marketing, content and access to you Home 


Talk to Stratatel about your company's strategy 
on the Internet. We will explain the benefits and 


draft a plan to promote your business objectives. 


email: russelll@soho.ios.com 
Call us at 908-549-3969 
or reach us on the WEB at: 
http://www-stratatel.com 
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The Internet is a great tool for registering for concerts or events, says Ann Heckel, who cites the Geraldine Dodge Poetry Festival. 
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Continued from preceding page 


hart, “and you'll receive construction 
news. Other icons will send you to- 
ward bicycling and pedestrian informa- 
tion. 

“We also provide travelers in the 
county with real time information 
about highway projects, making up- 
dates as they occur. Information 
comes from the New Jersey Depart- 
ment of Transportation and the munici- 
palities. 

“Updates on transportation related 
legislation, like possible changes in 
the trip reduction program, are avail- 
able, too,” she says. “We're hotlinked 
to member companies’ sites, and 
we're planning to link with government 
sites soon.” 

Designed by Princeton Internet 
Group, the web page received almost 
300 visits in its first month. Updates 
and E-mail responses are completed 
daily by a Greater Mercer TMA staffer. 

“We see the Web as another way to 
reach our potential membership,” says 
Brillhart. “As we increase awareness, 
we plan to bring in more member com- 
panies in the under-100 employee 
range. 

For a company of up to 50 employ- 
ees, annual fees are just $250. Bene- 
fits include subsidies for vanpooling, 
and free emergency rides home from 
work for rideshare participants. In the 
U.S. 1 business community, about 500 
individuals are currently taking advan- 
tage of this program. 

Other benefits include broadcast 
faxes with construction related infor- 


mation, an onsite transit fair, a newslet- 


ter, and seminars on commuting alter- 
natives. 


Membership helps to underwrite 
education programs for young drivers 
to help them understand the conse- 
quences of driving alone or not main- 
taining a car well. “One pollution fight- 
ing tip few of us know is that you 
shouldn't fill your tank on hot days, 
when fumes escape into the atmos- 
phere at a much higher rate,” says 
Brillhart. “We ask student drivers to 
avoid excessive idling and, of course, 
we ask them to take the schoolbus.” 

An upcoming program open to all 
area companies is a June 10 seminar 
on the transit system, and how compa- 
nies can improve access to their loca- 
tions. Other strategies such as tele- 
commuting will also be included. 


Greater Mercer TMA, 15 Roszel 
Road. 609-452-1491 Fax: 609-452- 
0028. URL: WWW.GMTMA.ORG 


Ann Heckel and Company 


t all started in 1989 sending X- 

rays to remote places by twisted 

copper pair," Ann Heckel re- 
counts. “We initially provided meeting 
and publishing services, primarily to 
the health and medical industry. Up to 
1993-94 the internet was used mainly 
by "techies" and for research, but 
when graphics, movement and sound 


‘were available, it became viewed as a 


viable medium for the laymen. Market- 
ers have now taken it up and regard it 
as the most important happening, like 
radio and TV were in their time." 
Heckel feels that technology is a boon 
and a bane: “In a short number of 
years, the TV will be our computer, 
and things are happening a lot faster 
than we think.” She feels that busi- 
nesses have a sense of urgency to be 


on the Internet, and “our goal is to pro- 
vide a tool that is effective and profit- 
able.” 

To this end Ann Heckel has created 
a new division called Webmender. 
“This division grew from the observa- 
tion that a variety of sites grab you 
while others you click off after sec- 
onds. We felt that if people had a pres- 
ence on the Internet it should be effec- 
tive, and we can help them,” says Bee 
Bantug, Ann Heckel’s Director of Mar- 
keting. “We have been going through 
the Internet evaluating sites and work- 
ing with people to make them work 
properly. Many people are finding that 
just because they know how to put up 
a Web site, they do not necessarily 
know how to make it work properly. 
That is where we come in.” They cre- 
ate high-impact web sites, and proprie- 
tary on-line systems, for fast, direct, 
and managed communication via elec- 
tronic gateways. 

Fixing existing sites is not the only 
thing that Heckel does. “I suppose you 
could say we have the ‘NASA’ ap- 
proach to Web Sites: Strategic plan- 
ning, then design, then the creation 
and launch. In fact we are so busy do- 
ing other people’s sites, that we will 
not have our own site up and running 
until July. We regard the sites we are 
putting up as our marketing window, 
which shows the diversity and quality 
of work we do," says Bantug. 

Educating people how to use web 
sites is a very important part of the 
work. “It is a business tool," says 
Heckel, “and used properly can re- 
duce cost. For example, frequently 
asked questions can be answered, cut- 
ting down the time and money spent 
on postage, printing and phones. It is 


a great tool for ordering goods and reg- 


istering for concerts or events. The 
Web site we are developing for the 
Geraldine R. Dodge Foundation Po- 
etry Festival is a great example.” 

Heckel was approached by the 

Foundation to manage the festival 
held in Waterloo Village on September 
19-22. “It was growing so fast that 
they anticipated 10-15,000 this year 
and wanted us to handle it,” says Ban- 
tug. During discussions they realized 
that a Web site would be the perfect 
medium to reach their main target 
audience of ninth to twelfth graders 
and to handle pre-registration. “A web 
site is an organic medium,” continues 
Bantug. “It can be developed through 
time. Closer to the festival we will add 
audio and video clips. It will be excit- 
ing to be able to hear Robert Hass or 
Allen Ginsberg read their poetry, and 
will really make the site alive.” It will 

be up by June at HT TP://poetry.po- 
etry.org, and will be definitely worth 
watching. 

One of the sub-themes of the festi- 
val is nature and the environment, 
which are very close to the hearts of 
both Heckel and Bantug. “It really is a 
natural progression from medicine and 
pharmaceuticals to health and the en- 
vironment. People are starting to ques- 
tion things and look at life in a different 
way, due partly to the Baby Boomers. 
The Internet can be a wonderful tool to 
bring together groups with similar 
ideas, from all over the world.” 

The company has grown at a moder- 
ate rate, and has expanded 3 times 
since moving to 312 Wall Street 4 
years ago. “We have tripled our staff 
and have even ‘blown’ into other build- 
ings in the expansion." Heckel be- 
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lieves that “this next communication 
modality is getting groups together, 
and with people collaborating all over 
the country, each an expert in their 
field, businesses are getting the very 
best available. The tremendous re- 
source of downsized people has en- 
abled groups of creative people to get 
together and cooperate as never be- 
fore. We can now select whoever we 
want to do the work, and get the best 
people for each job. And the client 
benefits.” 

Heckel is convinced that “this is a 
new world in business, and people 
who do not see the benefits in the co- 
operative effort will not survive.” 


Ann Heckel and Company, 312 
Wall Street, Princeton. 609-921- 
0209; fax, 609-497-1551. 


MC Unlimited 


ood comes out of adversity, 
and in the case of MC Unlim- 
ited, of Ridge Road in Day- 


© ton, this is certainly true. According to 
Mary Caffrey, President and CEO, 
“during the early summer of 1994 | be- 
gan chemotherapy treatments for leu- 
kemia, and was unable to travel to my 
job as Marketing Manager for Scien- 
tific Services in Rocky Hill. Robert 
Gauthier, the company’s president, 
was wonderfully open to the idea of 
my working from my home. We set up 
a telecommunications link between 
the two locations’ computers and be- 
gan telecommuting work. In August, 

@ 1994, MC Unlimited was born and Sci- 


entific Services became my first client.” 


During the first year, without its 


owner leaving the house and working 
“on line” only, MC Unlimited began to 
earn a solid “word of mouth” reputa- 
tion. New clients and referrals began 
calling at an increasing rate. Mary is 
now in remission, and MC Unlimited’s 
offices have moved outside of her 
home. In less than two years MC Un- 
limited has gained 20 new clients, sev- 
eral of whom use their services on an 
ongoing “retainer” basis. 

An overactive imagination, a love 
for color coordination, a solid reputa- 
tion for marketing success, and a 
proven ability to use them all to en- 
hance any company’s business plans 
are the some of the reasons Caffrey 
gives for the amazing success of her 
company. Two other reasons for the 
success are the unfaltering support 
Mary gets from her husband, Michael, 
and the high quality work she can pro- 
vide via her (on-line) staff. Sally 
Kiehnau, HTML Editor, who according 
to Caffrey “is a whiz and can turn 
round work in 10 minutes if needed,” 
has been instrumental in the com- 
pany’s success in web page develop- 
ment and related services. Al Kapple, 
V.P. Project Development, recently 
opened a satellite office for the com- 
pany in Austin, Texas, which will offer 
the same services as are currently of- 
fered at their Dayton, New Jersey, of- 
fice. 

MC Unlimited researched the web 
thoroughly for two years, from every 
aspect, including marketing, HTML 
programming, browser software and 
access providers, to make sure it was 
offering clients the best service possi- 
ble. “It is amazing how many people 
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have never been on-line. Suddenly 
these same people needed to be on 
line with their businesses and were 
subject to being ripped off. We had to 
educate them, and show them that 
sometimes just putting up a Web site 
is not the only answer. There are lots 
of options to establishing a presence 
on the Web, other than creating a 
Web site, including being part of an in- 
dustry-related Internet mall or direc- 
tory. What we do is help them deter- 
mine what they want to do on the Web 
and help them to best meet their 
goals.” 

Caffrey loves working with fellow en- 
trepreneurs and small startup compa- 
nies. No company is too small, and no 
question is a dumb one. “When a cli- 
ent comes to us for technical support 
or advice, we take the time to answer 
their questions until we know they are 
happy and understand the answer. We 
don’t sit with a stop watch on our 
desk, only allowing them so much 
time or charging them for the time we 
spend. To us, the important thing is 
that the client understands exactly 
what they are doing. We also offer 
free initial consultations where we 
take the business owner on line, we 
show them what other businesses are 
doing, explain the differences in 
browsers available for them to use, 
and offer them lots of options. It is 
great to show them how a small com- 
pany with a well-established site can 
look to be the same as a large com- 
pany. The Internet is a great equalizer 
and the little guy can compete with the 
big guy, without having to make a 
huge financial investment to do so. It 
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allows them the competitive edge and 
allows them to still be cost effective 
with their marketing!” 

Misconceptions about the Internet 
and its capabilities are many, and MC 
Unlimited delights in dispelling them 
for clients. “Some of people’s miscon- 
ceptions, coupled with their not having 
a reliable source of accurate informa- 
tion, have prevented them from taking 
advantage of one of the most cost-ef- 
fective way of doing business.” Don't 
let misconceptions stop you. Call MC 
Unlimited now, and they will show you 
how your business can benefit from a 
presence in the Internet. 


MC Unlimited, 397 Ridge Road, 
Suite 6A, Dayton 08810 800-750- 
1704, Fax, 908-329-8500. E-mail: 
mc@mcunltd.com 


Princeton Internet Group 
(PInG) 


he explosion of commercial in- 

terest in the Internet has re- 

sulted in tremendous growth 
for the Princeton Internet Group 
(PInG). At PInG there is ample reason 
to celebrate the first year of business. 
Over the past six months, its client 
base has expended to over 50 clients, 
and revenues have grown exponen- 
tially. PInG has responded to this 
growth by expanding the size of its 
staff, increasing its office space, and 
adding more hardware and software 
resources, helping to continue PinG’s 
growth as one of the premier Internet 
consulting firms in the area. 


Continued on following page 


‘A small company with a well-established site can look the same as a large company. The Internet is a great equalizer,’ says Mary Caffrey; 
The Internet is exploding — over the past six months the client base of the Princeton Internet Group has expended to over 50 clients. 
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PinG was one of the first In- 
ternet consulting firms in the 
Princeton area, bringing the 
business benefits of the In- 
ternet and associated emerg- 
ing technologies to local, na- 
tional, and international cli- 
ents. The diversity of PInG’s 
client base is one of the most 
exciting aspects of this rapidly 
growing firm, encompassing a 
wide range of industries in- 
cluding software develop- 
ment, entertainment, retail, 
education, scientific, profes- 
sional, and small business. 

Over 50 years of combined 
expertise and experience in In- 
formation Technology (IT) 
among PInG's five principals 
differentiates them from their 
competitors. “Before forming 
PinG we were employed as IT 
professionals for local corpora- 
tions, evaluating, implement- 
ing, and supporting new tech- 
nologies,” says Princeton In- 
ternet Group Principal Robert 
Lane, who was recently 
named to the advisory bard of 
the Software Association of 
New Jersey. This experience 
enables PInG to understand 
the issues that other IT man- 
agers are confronted with 
when integrating new tech- 
nologies into their existing sys 
tems. 

New technologies crop up 
on the Web every day. Em- 
ploying these technologies to 
the benefit of the client is one 
of PInG’s ultimate goals. Java 
programming, Quicktime VR, 
and VRML are only a few of 
the emerging technologies 
that PInG is incorporating into 
new WWW sites. “The ability 
to add streaming speech, mu- 
sic, and video allow the client 
to present their information in 
new and unprecedented 
ways,” adds Charles Kliment, 
PinG’s Creative Director. 

PinG excels in both the 
technical and creative aspects 
of developing custom Web 
sites. According to PInG, the 
Web is becoming crowded 
with unsophisticated develop- 
ers who combine graphics, 
copy, and programming only 
to create garish and hope- 
lessly convoluted sites. 
Through its foundation in 
graphic design, fine arts, and 
computer science, PInG can 
produce creative Wed sites 
that are elegant in design, yet 
powerful in statement and in- 
tent. PiInG accomplishes this 
by understanding the needs 
of its clients and their respec- 
tive image requirements, and 
combines this understanding 
with a tasteful use of materi- 
als and interactive applica- 
tions. 

Princeton Internet Group’s 
talents are best exemplified 
by projects such as the award- 
winning Voxware Inc. Web 
site (http://www.vox- 
ware.com). Voxware Inc., a 
Princeton-based software de- 
veloper and Netscape partner 
specializing in voice compres- 
sion technology, called upon 
PinG to assist them with sev- 
eral projects, including the de- 


sign of their Web site, general 
Internet consulting, and devel- 
opment of a graphical user in- 
terface for VoxPhone, its In- 
ternet telephone product. 
Other examples of PInG’s 
work can be experienced by 
visiting their Web site at 
http://www.PinGsite.com. 


Princeton. Internet Group 
Inc., 13 Roszel Road, Suite 
B-113, Princeton 08540. 609- 
452-1667; fax, 609-452-0063. 


Princeton Online 


s Cyperspace fundamen- 
tally different than the real 


world? This is the ques- 
tion that Princeton Online 
would have local businesses 
and merchants consider. 
Should a Princeton-area res- 
taurant place an ad in a Wash- 
ington newspaper? Should 
Princeton-area hotels adver- 
tise only to local residents 
while ignoring faraway busi- 
ness and recreational travel- 
ers? Would local consumers 
consult a New Brunswick 
phone directory when they 
are looking for Princeton art- 
ists? 

While such scenarios don’t 
happen much in the real 
world, they are unfortunate 
everyday occurrences in cy- 
berspace. In their rush to “get 
on the net,” many businesses 
have forgotten that they want 
their sites to be seen by pro- 
spective or current customers. 
As a result, there are thou- 
sands of “orphaned” sites on 
the Internet, receiving very lit- 
tle traffic — existing merely as 
billboards on an empty high- 
way. 

Princeton Online’s mission 
is to mirror the existing com- 
munity of greater Princeton on 
the Internet, providing a home 
for businesses that would oth- 
erwise be lost on the web. 
While large companies like 
Dow Jones have the clout to 
generate traffic to a stand- 
alone web site, smaller busi- 
nesses will typically get much 
more exposure by placing 
their site under a community 
umbrella. 

“We had over 90,000 hits in 
March, from at least 5000 
unique visitors,” says Peter 
Gibson, President of Prince- 
ton Online. “While nearly 15% 
of our traffic comes from the 
university or university-related 
organizations, the remainder 
is split between NJ surfers 
and more distant ex-patriates 
or potential visitors.” 

People are visiting POL for 
a variety of reasons. People 
can read about the local gov- 
ernment, find out about local 
schools and events, visit area 
businesses such as Clancy- 
Paul, N.T. Callaway Real Es- 
tate, Main Street Bistro & Bar 
and the Medical Center at 
Princeton. Or they might just 
be using the Gannett Prince- 
ton Street Guide to look up di- 
rections to a specific street. 
“Aside from the informational 
aspect of Princeton Online, 
our Patron Magazine sections 
also attracts visitors with arti- 
cles on Michael Graves, Ein- 


stein, Princeton Coffee 
Houses, and a variety of other 
lifestyle related articles,” ac- 
cording to Gibson. 

Princeton Online is also 
home to over 40 local commu- 
nity groups, from McCarter 
Theater, to the Princeton 
Adult School and the Histori- 
cal Society of Princeton. 
These sites also attract nu- 
merous visitors. “They may 
come to Princeton Online to 
look at the current YWCA 
catalog, but will likely stay to 
browse other parts of the on- 
line community,” says Gibson. 
It's exactly this type of commu- 
nity-oriented site that Prince- 
ton Online believes will pro- © 
vide a constant stream of po- 
tential visitors to client web 
sites. 

Aside from providing the 
standard web site develop- 
ment and hosting services, 
Princeton Online will also sell 
links to business with existing 
web sites that may not be get- 
ting the exposure they desire. 

In addition, they can provide 
interactive features such as 
online bulletin boards and a 
“form-to-FAX” transmission of 
inquiries and orders. Prince- 
ton Online also sends out a 
monthly E-mail newsletter to 
over 1000 users. 

A December, 1995, study 
by the National Center for Su- 
percomputing Applications 
(NCSA) entitled “What Are 
Communities Doing Online?” 
ranked Princeton Online num- 
ber 16 of 567 community web 
sites. “By balancing busi- 
nesses, community groups, 
and government, we really 
have built an online commu- 
nity," says Gibson. “We're not 
just a web site, we really are 
Princeton...online.” a 


Princeton Online, 
http://www.princetonol.com, 
Peter Gibson, President, 
609-737-7901, pgib- 
son@princetonol.com. 


Rocky Mountain 
Computers 


fter being in the com- 
puter business world 
for 15 years | have 


found my niche, and have de- 
cided to branch out on my 
own,” says Rocky Romeo, 
owner of Rocky Mountain 
Computers. “Carrying prod- 
ucts that most people do not 
have helps us avoid becom- 
ing part of price wars that hap- 
pen with products that have 
been out for a long time. The 
main thing is to keep ahead of 
the competition, with new and 
unique products. Our mission 
is to market the smallest, light- 
est office that will go any- 
where, anytime, and be fully 
operational out of a regular- 7 
sized briefcase. The benefits 
are tremendous, with instant 
communication on the road 
anywhere in the world.” 

One of the unique services 
Rocky Mountain Computers 
offer can be a life-saver to 
companies. “To have your lap- 
top stolen can be devastating, 
but we now have the solu- 
tion," says Romeo. “In late 


a 
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June we will be able to offer people a 
tracing service for your lap-top. A sort 
of Lo-Jack for computers! It works by 
registering with the company and load- 
ing their software on your computer, 
which is invisible on the hard drive: 
stealth-like and very difficult to find. 
When the computer is lost or stolen, 
the software company is informed on 
an 800 number, and when the com- 
puter is hooked up to a modem it im- 
mediately dials the pre-set number at 
the monitoring company and registers 
the number from which it is dialing, 
which can be traced. The user is un- 
aware that they are being monitored.” 
Another interesting product is Maxi- 
mizer, a contact management soft- 
ware application — a companion to 
Eagle software — that allows sales 
people to download up to 10,000 pros- 
pects from the Internet onto a data- 
base. “Usually you have to wait for 3-4 
months for updates on disk from the 
established leads suppliers, but this is 


# instant and can give a company the 


competitive edge.” This is only avail- 
able for PC at the moment. “All our 
products will be available on our web 
site, HTTP://www.softlink.com/comput- 
ers/.” 

“Of course one of the frustrations up 
to now, with the ‘portable office’ has 
been the inability to print out on the 
spot, but we can now solve this prob- 
lem,” says Romeo. Only two claim to 
be the smallest, lightest printers, “and 
we carry them both.” The Pentax 

@ Pocket Jet and the Citizen PN60 each 
weigh about a pound, and are 10 
inches long but use different paper 
technology. PC Magazine Editor’s 
Choice award of 1995, the Pocket Jet, 


which prints at 300x300 DPI text and 
graphics. It has no ink cartridge to re- 
place, but uses new high technology 
thermal paper, which is more like regu- 
lar paper, 8 1/2 by 11, which is not 
shiny and doesn't fade or curl. The 
PN60 prints at 360 dpi does use an 

ink cartridge, but it can print on regular 
plain paper that can be bought in any 
store. 

“These printers give the sales per- 
son the ability to give instant printed 
quotes, receipts, and printouts of infor- 
mation on-line from back in the office 
that usually has to be faxed to the cus- 
tomer. For example, the home decora- 
tor can now leave the client with a 
hard copy of the designs discussed 
during a meeting. Or minutes of a 
meeting held at a restaurant can be 
printed out right at the table, or more 
exotic places like the beach.” | 

Romeo says “there is a lot of inter- 
est from local government, insurance 
companies and accountants. People 
are using them for creating notes of 
conversations, creating customer pro- 
jections, printing charts and diagrams. 
The uses are endless. It is the perfect 
Road-Warrior — a sophisticated busi- 
ness tool but also lots of fun.” 

Romeo can set up a printer within 
24 hours of calling. “Giving great serv- 
ice is part of our mission, and we can 
be contacted immediately to take care 
of your inquiries, wherever we are. 
Now is the time to start creating the 
smallest, lightest office for yourself. 
Our slogan is ‘Scaling new heights in 
technology’, so maybe the next use 
would be on a Rocky Mountain.” 


Rocky Mountain Computers, 908- 
873-9150. 


Softlink Software 


he number of homes and busi- 

nesses getting wired on the 

Web is increasing at a dra- 
matic pace. “A recent study stated that 
approximately 10% of all households 
in the United States are already on- 
line,” says Richard Ens, vice president 
of Softlink Software in Eatontown. 
“That means that there are some- 
where near 10 million potential con- 
sumers in cyberspace in the USA 
alone. The number of businesses on 
the Web is estimated at twice the num- 
ber of households and it’s been pro- 
jected that by the turn of the century, 
just 3 1/2 years from now, the num- 
bers will triple. What that means to 
businesses is sales, sales, sales.” 

With a market so new and growing 
so quickly, businesses can’t afford not 
to advertise online. Softlink Software 
provides Internet advertising and 
home page development services. 
“What holds some businesses at 

bay is fear. Will Internet advertising 
work? Does the market really exist? 
Some are intimidated by their own 
lack of knowledge about the Web. But 
that’s our job — to know how best to 
use the Internet to your marketing ad- 
vantage. You can be as involved in 
your Internet advertising as you want 
to be or you can leave it in our hands. 
Just don’t leave it out,” cautions Ens. 
“Businesses can't afford to ignore this 
market.” Ens cites clients who, once 
their Web sites were developed and 
online, had marked sales results. They 
were able to reach markets they might 
not have otherwise. Having a web 
page address on your business card 


and literature shows your consumer 
that your business is with the times 
and always accessible.” 

What distinguishes Internet advertis- 
ing is its demographic scope and avail- 
ability. When you’re advertising online, 
your information is available 24 hours 
a day worldwide. Whether you're mar- 
keting a business to business service 
or trying to reach the general con- 
sumer, the Internet offers great market- 
ing potential and is significantly more 
affordable than a number of other mar- 
keting methods. 

With Softlink, a one-page Web ad- 
vertisement created from your current 
advertising materials begins at $25 
per month, with a one-time fee of $200 
to create an interactive advertisement. 
Softlink can also develop online guest 
books, mailing lists, sound, animation, 
and multiple page viewing. “In the 
past, home pages were rather plain 
and uninteresting. It’s like the differ- 
ence between the news in print and 
on television. On screen, it comes 
alive. Recent technological advances 
such as sound, animation, and multi- 
ple page viewing, have allowed for 

greater user-control, interaction and 
creativity, and are making Web sites a 
greater draw.” Says Ens, “The 
stronger the pull, the greater the 
sales.” 


Softlink Software, 1 Main Street, 
Suite 221, Eatontown, toll free 1-888- 
389-2700 or 908-389-2700. Fax: 908- 
389-1811. E-mail: information@- 
softlink.net. Visit Softlink’s World 
Wide Web Site: www.softlink.net 


Continued on following page 


Rocky Mountain Computers sells a product that enables sales people to download 10,000 prospects from the Internet to a database; 
Recent advances such as sound, animation, and multiple page viewing have made Internet sites a bigger draw, says Ens of Softlink. 


UN 


MITED 


*“UNLIMITED MARKETING CONCEPTS” 


FREE Consultations! 


Website Development, 
HTML Programming, 
URL Submissions, 
Internet Advertising, 
Website Marketing Plans and more! 


Visit our website to win 
YOUR FREE HOME PAGE! 


397 Ridge Road - Suite #6A - Dayton, N.J. 08810 
Phone: 908-329-1704 ¢ Fax: 908-329-0585 
http://www.mcunltd.com 
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YOUR ONE-STOP PLACE FOR: 
COMPLETE SYSTEMS, UPGRADES, REPAIRS & PARTS 


AMS5x86 - P75 PCI SYSTEM *1339 


(8MB RAM, 1.2 Gig HD, 2MB PCI VIDEO, 14" Monitor, 14.4 F/M) 
4X CD-ROM Kit w/16-Bit Snd Crd., 96 Encarta, MS Works, Money & 13 Games 


Optional 1-4 year On-Site Warranty on All Systems 


6X CD-ROM °74 


Windows 95 Plug n Play 


Parallel Port 4x CD-ROM °199 only 


____ SERVICE & UPGRADES 
* SYSTEMS * NOTEBOOKS « PRINTERS « MONITORS « 


We Service All Makes & Models Such As: 
ACER « AST * COMPAQ « DELL « HP * LEXMARK ¢ OKIDATA 
IBM * NEC * TEXAS INSTRUMENTS ¢ TOSHIBA « ZENITH 
and Many Other Brands 


| ON-SITE/CARRY-IN REPAIRS © FREE ESTIMATES 
Senna RINCETON 
COMPUTER REPAIR & SERVICES INC. 


12 ROSZEL ROAD, SUITE B103, PRINCETON, NJ 08540 
PHONE: (609) 452-8747 © FAX: (609) 452-0208 


Stratatel, independent of all access providers and a source of unbiased infor- 
mation, will ensure that your business takes best advantage of the WWW. 


Continued from preceding page 


Stratatel 


elcome To Dodge 
City. Comparable 
to pioneers who mi- 


grated West, people are flock- 
ing to the Internet. The pio- 
neers of the old West faced 
many hazards just as Internet 
pioneers do. But what makes 
this journey more dangerous? 
There are no wagon masters, 
few maps, and no marshal. 
Stratatel, a full service In- 
ternet consulting firm, under- 
stands this and can help turn 
your adventure into a success. 
The issues can be divided 
into two categories; services 
for personal use and services 
for a business. A personal 
user should know the differ- 
ence between an Internet 
service provider (ISP) and a 
private on-line service. They 
offer specialized features in- 
cluding access to the World 


Wide Web (WWW). America 
Online and Prodigy are exam- 
ples of the latter. They do not 
Offer flat rates and have many 
access problems due to their 
fast growth. However, ISPs do 
not provide the specialized 
services but do offer economi- 
cal flat rates. Because they fo- 
cus on a regional community, 
their access is more reliable. 
It might not be necessary for 
a business to become a sub- 
scriber with any access 
provider to have an effective 
presence on the Internet. 

Assuming you have deter- 
mined that there is value in 
promoting your products and 
services on the Internet, how 
do you choose among so 
many options in unknown terri- 
tory? The following should be 
considered: 

- Home pages by them- 
selves might not be sufficient. 

- Poor content can be 
worse than no content. 

- Choose a content and 


to commuting alone. 


Before You Start Out 
Check It Out! 


http://www.gmtma.org 


BR as 


Greater Mercer TMA 


Traffic Alerts * Detours * Road Construction * Delays 


ridesharing information, transit information and 


| i 
more. You can also learn about other fe creative alternatives 


GUARANTEED 


HOME FREE 
Our website ey puts you behind the wheel of a car — just click on 
Qe—~ 
a 


any of the icons on the dashboard or road signs in the distance for specific 


information. It’s that easy. Give it a try right now. 


http://www.gmtma.org 
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Access construction 


15 Roszel Road 
Princeton, NJ 08540 
Phone: (609)452-149| 
Fax: (609)452-0028 
http://www.gmtma.org 
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hosting provider that will be in 
business as long as you. 

- You only get what you pay 
for. 

- The rapid development 
and immaturity of Internet 
services have resulted in 
widely varying services pric- 
ing. 

- Do it only if it makes good 
business sense. 

The number of businesses 
that have joined the WWW 
and are aware of these con- 
siderations is growing faster 
than anyone could have imag- 
ined. More and more, we are 
exposed to company home 
page addresses while watch- 
ing TV, listening to the radio, 
and reading the newspaper. 
Why are so many businesses 
moving to Dodge City? 

- The competition is there. 

- New markets can be 
reached. 

- It is a new medium of ad- 
vertising which is less expen- 
sive than TV, radio, and print. 

- Home pages can be cre- 
ated and on-line very quickly. 

- Content can be altered im- 
mediately and inexpensively. 

- Being on the WWW is 
very popular. 

- Marketing strategies can 
be enhanced. 

- Customers can receive in- 
stant satisfaction. 

- Operating costs can be re- 
duced. 

Whatever the reason, the 
design and content must be 
aligned with the business’s 
mission and image. A busi- 
ness’s image, name, and 
reputation are its most valu- 
able possessions. It is very im- 
portant to keep this in mind 
when creating a presence on 
the Internet. They must be 
protected since, once properly 
marketed, your home page 
can reach audiences larger 
than TV, radio, and print and 
at a faster rate. The experi- 
ence and professionalism of 
Stratatel will ensure that your 
business takes best advan- 
tage of the WWW. Stratatel is 
independent of all access 
providers and provides unbi- 
ased information. We special- 
ize in WWW content creation, 
design, and marketing to 
small and medium-sized busi- 
nesses. Our staff developed 
its expertise by providing serv- 
ices to Fortune 100 compa- 
nies around the world and en- 
gaging in hands-on deploy- 
ment of communication sys- 
tems. Since Stratatel has ven- 
tured through the wilderness 
and successfully operates in 
Dodge City, you do not have 
to attempt it alone. 


Stratatel can be found on 
the WWW at 


http://www.stratatel.com. 
Superlink 


uperLink, a full service 
Internet provider in 


East Brunswick, estab- 


lished in November 1994, con- 


tinues to grow. Since Novem- 
ber they have increased their 
staff from 6 employees to 25 
and have moved to larger of- 
fices. 

“We now have 450 mo- 
dems to serve the New York 
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City and New Jersey market, provid- 
ing the best Internet access coverage 
locally,” says Jeffrey Jiang, now Chair- 
man of SuperLink. “We are not nation- 
wide, only New York and New Jersey. 
Staying regional has enabled us to 
maintain the same high quality serv- 
ice. We think of ourselves as an In- 
ternet boutique store, as opposed to 
AT&T, MCI, Sprint and Bell Atlantic, 
the "K-Marts" of the Internet market. 

According to Jiang, “as the Internet 
technology grows, it demands more 
and more band width. SuperLink now 
offers ISDN dialup and dedicated lines 
on all sites, becoming the leading 
ISDN provider in the area. Very few 
companies that provide ISDN service 
have it across the board.” 

SuperLink concentrates on the com- 
mercial customer, and offers one stop 
Internet shopping for Internet solu- 
tions. Services include dedicated con- 
nection, domain routing, Web site de- 
velopment, CGI programming, server 
configuration and maintenance, data- 
base design and systems integration. 

For businesses, Internet advertising 
can mean greater sales. SuperLink 
continues to develop its SuperShop, a 
local virtual shopping mall. “Here cus- 
tomers have one more way to find mer- 
chants who meet their needs. Super- 
Shop provides a local, cost effective 
way for shops to advertise, by hot link- 
ing their existing Web pages to the ap- 
propriate category, which starts at 
$19.99 quarterly. For local merchants 
who do not have a Web page, Super- 
Link can create one for them from $39 
and store it on SuperShop domain, 
starting at $37.77 quarterly. All Super- 


Link Web customers will be linked to 
SuperShop for free.” They have a spe- 
cial promotion of 50 percent off, end- 
ing September, 1996. 

SuperLink is the official sponsor of 
the Trenton Thunder baseball team. 
Go to www.superlink.net or www.tren- 
tonthunder.com to check it out. 

SuperLink is the authorized reseller 
of Netscape Communications and Mo- 
torola. All new SuperLink dialup ac- 
count users will get a fully licensed 
Netscape package for free. ISDN us- 
ers can purchase Motorola ISDN mo- 
dems from SuperLink at very competi- 
tive prices. 


SuperLink Internet Services of Su- 
perNet, Inc., 180 Tices Lane, East 
Brunswick, 908-828-8988 or toll free 
800-811-5888. E-mail to info@super- 
link.net. Fax: 908-249-5782. POP 
sites: Belmar, Bernardsville, Elizabeth, 
Freehold, Hazlet, Manalapan, Metuch- 
en, New Brunswick, Red Bank, South 
Brunswick, Toms River, Washington, 
Hackensack, Kearny, Madison, Spring- 
field, Succasunna, Wayne, Howell, 
Mercerville, Riverside, Vineland, 
Woodstown, and New York City. Tech- 
nical support Monday-Friday, 9 a.m.-9 
p.m.; Saturday-Sunday, noon to 9 p.m. 


Taylor Photo 


uality when transferring im- 

ages digitally to your com- 

puter is only as good as your 
wéa link," says Bill Taylor, partner 
in Taylor Photo. “Our customers have 
found our drum scanner maintains the 
highest quality. It gives lots of detail 
and highlights and is far superior to 
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flat bed scanners.” Although from a tra- 
ditional photographic background, 
which has given him the edge in this 
very competitive business, Taylor has 
embraced the new and exciting tech- 
nology eagerly. “It has enabled us to 
give our customers lab work, photo- 
graphic studio and digital imaging all 
in one place, which cuts down cost, 
time and ensures them consistent, ex- 
cellent quality.” 

Taylor cites an example: “The other 
day we did shots of two men shaking 
hands for an agency. We were able to 
shoot, process the film, make a print 
and scan it so that they could have a 
digital file. This is a huge change from 
before; giving them a disk instead of a 
photograph. They usually request 
Syquest or Zip Drive, which is like a 
floppy on steroids!” 

In the late 1980s Taylor saw where 
the market was heading and started in 
vesting in the new technology. “Our 
customers were asking more and 
more for digital slide output, rather 
than the labor intensive darkroom-pro- 
duced slides.” It was a logical move 
for them to start handling digital out- 
put. Since then the business has 
grown along with the technology, and 
Taylor laughs when he recounts that it 
all started with a cigar box camera he 
and his Dad made in 1957. “Taylor 
Photography was actually started in 
1986 in a basement in Princeton, and 
moved to our present location 7 years 
ago. We now have a staff of 16.” 

With the growth of the Internet they 
are finding that existing clients are 
turning more and more to digital imag- 
ing. “A year ago we digitized the entire 
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photo archive of a local architectural 
firm now utilizing the Internet to trans- 
fer images from one office to another. 
Now we have digitized all their trans- 
parencies as well as prints, and they 
can put them into any format they 
wish. Using the Internet they can 
download for instant presentation any- 
where in the world.” 

“Our Kodak Q-Lab, which is closely 
monitored by Kodak, gives us the 
edge over other service bureaus in the 
area. Our clients are assured of con- 
sistent color, tone and quality, on digi- 
tal slides even on a four hour turn- 
around. This can make a world of dif- 
ference, especially for clients on a 
deadline.” 

Taylor’s expanded services now in- 
clude large photographic mural prints, 
50 inches wide and up to 12 feet long, 
“and we are very much involved in pro- 
ducing Duratrans for large display pur- 
poses.” They work from digital files or 
conventional negatives and the archi- 
val quality of the photographic mate- 
rial is greater than inkjet print or elec- 
trostat print. Quality is critical at this 
size. They also do a lot of lamination 
and capsulation. 

Even in this world of high tech, 
there is still a place for traditional pho- 
tographic talent. “People still need pho- 
tographers, and we are very busy tak- 
ing architectural and other high quality 
still lifes. And yes,” says Taylor, “we 
will be on the Internet soon. Our Web 
site is in production and should be up 
this summer.” 


Taylor Photo, 734 Alexander 
Road, Princeton. 609-452-9444; fax, 
609-452-9517. 


SuperLink continues to develop its SuperShop, a virtual shopping mall that is a cost-effective way for retail stores to advertise; 
Taylor Photo now digitizes prints and transparencies so that clients can transfer images around the world via the Internet. 
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Selected Clients 
© N.T. Callaway Real Estate 
* Center Shoe & Repair 


¢ Eye on the Sky Almanacs 
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* Chauncey Conference Center 
* Clancy Paul Computer Centers 


¢ Gannett Community Directories 


Do you want your business to be a part of a true online community where 
existing and potential customers can actually find you? 


Princeton Online 


* Main Street Bistro & Bar & 
Catering Services 

* Medical Center at Princeton 

* Micawber Books 

¢ Palmer Square 

¢ Princeton Shopping Center 

* Response Analysis 


is where people go for Princeton area information. 


* en a 
Princeton Online 


The Interactive Gateway To The Princeton Community ¢ http://www.princetonol.com 


Exciting Features * Monthly E-mail Newsletter 

¢ Princeton Borough * Public E-mail Directory 

¢ Princeton Township * Interactive Street Guide 

¢ Chamber of Commerce of the * Events (Courtesy of 
Princeton Area U.S. 1 Newspaper) 

* Over 40 local Community Groups _* Patron Magazine 

* Free Classifieds * Local Information 


Comprehensive Web Site Development and Hosting 
PO. Box 1269, Princeton, NJ 08542 « http://www.princetonol.com * pgibson @princetonol.com * 609-737-7901 * Fax 609-737-2512 — 
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Continued from page 1, this section 


Design Solutions, Plainsboro: 
full service design firm special- 
iZing in illustration and image 
retouching. Phone: 609-274- 
0100. URL: http://www.- 
ronin.com/design 


Digital Arts & Graphics, 
Princeton; presentation over- 
heads, 35 mm slide output, 
digital retouching, LCD projec- 
tion rental, big color printing, 
web pages, Tektronix reseller. 
Phone: 609-452-6446. URL: 
http://www.digitalag.com 


Howard Design Group, 20 
Nassau Street, Princeton; 
graphic design. Phone: 609- 
924-1106. URL: http://www.- 
ezweb.com/HDG 


Tony Lee Associates, 130 
Ward Avenue, Trenton; corpo- 
rate graphic art services. 
Phone: 609-989-7092. URL: 
http://www.tonylee.com 


Optima Design and Advertis- 
ing, 29 Abernathy Drive, Tren- 
ton; art direction, design, illus- 
tration, advertising, public 
relations, Web pages, event 
planning, corporate communi- 
cations, logos, brochures. 
Phone: 609-392-7772. URL: 
http://www.intense.com/op- 
tima 


Broadcast Architecture, 17 
Hulfish Street, Princeton; 
broadcast architecture for ra- 
dio ratings improvement. 
Phone: 609-921-1188. URL: 
http://www.broadcastar- 
chitecture.com 


This site offers the Smooth 
Jazz Network. Designed by 
Princeton Internet Group. 


The Gallup Organization, 47 
Hulfish Street, Princeton; pub- 
lic opinion and market re- 
search, an employee-owned 
firm. Phone: 609-924-9600. 
URL: http://www.gallup.com 
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More than a dozen pages, in- 
Cluding detailed poll results, 
available jobs and courses, 
and an archive with a good 
search tool. Not glitzy but use- 
ful for research. For instance, 
last year’s poll on O.J. Simp- 
son and race relations is here. 


Total Research Corp., 5 Inde- 
pendence Way, Princeton; ad- 
vanced statistical techniques 
aiding business decisions. 
Phone: 609-520-9100. URL: 
http://www.totalres.com 


Long Design Associates, 14 
Washington Road, Princeton 
Junction; product packaging 
and design. Phone: 609-799- 
5551. URL: http://www.- 
Iidausa.com 


The firm’s site is still under 
construction but it hosts a nice 
bright public service site for 
the Sunburst Invitational, a 
West-Windsor Plainsboro soc- 
cer tournament, complete with 
tee-shirt offers, photos, maps, 
sponsors, and registration. 


MarketSource, 10 Abeel Road 


and 51 Commerce Drive, Cran- 


bury; contract packaging and 
assembly of sample packages 
of consumer items. Phone: 
609-395-6934. URL: 
http://www.taponline.com 


Take a couple of million dol- 
lars, build 12,000 pages of 
contents, hire 30 regular col- 
umnists, sign up 100 regular 
contributors, and put together 
a web site, then add 50 to 60 
pages a week. Does this 
sound like a national maga- 
zine based in New York or 
San Francisco? It’s not a print 
magazine, it’s a web site at 
Exit 8A. 


Market Source cornered the 
college market early, back 
when that market consisted of 
bulletin boards and interactive 
kiosks, says Derek White, vice 
president and general man- 
ager of MarketSource Interac- 
tive. Now his division has 42 
employees and has bought a 
new building, the former Harry 
M. Stevens building, at 2 Com- 
merce Drive, to share with Mar- 
ketSource Technology, which 
has 50 employees here and 


Take a couple of million dollars, build 12,000 pages of contents, hire 30 regular 
columnists. It’s not a print magazine, it’s MarketSource’s web site at Exit 8A. 


has the contract with IBM to 

set up the E-mail system and 
do the training and the IP in- 
ternet addressing. 


Taponline.com is part maga- 
zine, part newspaper, part 
broadcasting medium. Aspir- 
ing filmmakers send clips of 
their movies, and on June 13 
there will be a summer sol- 
stice “follow the sun” tour with 
12 concerts. Advertisers in- 
clude the likes of OS2, Col- 
gate, Speedstick, Advil, 7-Up, 
Microsoft, Honda, and Toyota. 
Then there are the sponsors 
of online promotions: Liz Clai- 
borne, Hershey, McGraw Hill, 
PMAA (Promotion Marketing 
Association of Americas), and 
AIG Insurance. The parent 
company contributes a hefty 
promotion budget. “If we were 
to sell the ad promotion that 
we do for Tap,” says White, 
“the value would be close to 
$2 million.” 


Direct Marketing 


American List Counsel, 88 Or- 


chard Road, Princeton; mail- 
ing list service, mailing list 
management. Phone: 908-874- 
4300. URL: http://www.am- 
list.com 


Amlist.com has a parent page, 
the Smart Business Supersite, 
or http://www.smartbiz.com, 
published by Supersites LLC, 
an affiliate of American List 
Counsel. Supersites came 
about when the list manage- 
ment company dispatched 
print media veteran Irv 
Brechner to publish a huge 
compendium of sales and mar- 
keting tips online. Surely if 
there’s a secret vault contain- 
ing all of the trade secrets 
used by sales and marketing 
pros, it is here. With a seem- 
ingly infinite number of market- 
ing tips at hand, a common 
thread prevails: Sell more with 
less. 


‘Bloomberg Financial Mar- 


kets, 100 Business Park 


Drive, Princeton; on-line, real- 


Pre-Disaster Recovery Planning 


Is Smart Business 


Remote Computer Backup Service ¢ Disaster Recovery Planning 


The frightening reality is that every company is vulnerable to data loss — from 
operator error, a software flaw, fire, flood, theft, or mischievous gnomes. 80% 
of all computer-dependent businesses do not have an adequate backup plan. 


When your business is protected by our remote service, encrypted copies of 
your critical files are automatically compressed and electronically transferred 
offsite nightly, where they are available for retrieval by you at any time of the 


day or night. 


Peace of Mind Ahead of Time for about $2 a day! 


Mercer DataSafe 


609-731-3523 ¢ Fax: 609-896-4964 


E-mail: mdsafe@aosi.com ¢ http: //www.aosi.com/mdsafe 


time information, analytics, 
news and trading systems for 
all financial markets. Phone: 
609-279-3000. URL: 
http://www.bloomberg.com 


Like the Bloomberg, the expen- 


sive terminal with a real time fi- 
nancial information service, 
this very deep site has pages 
ranging from business to lei- 
sure pursuits. Download times 
are surprisingly fast. The infor- 
mation ranges from foreign 


currency exchange rates to an- 


notated calendars that bracket 
the globe to a history of the 
firm, and then to such frills as 
horoscopes and sports scores 
and databases ranging from 
estate homes for sale to jobs 
offered. 


Many web sites are heavily 
promotional, but this one ap- 
plauds itself with a light touch. 
A page entitled “What Makes 
Bloomberg Great”, offers 
raves to click on: such praise 


as “Absolute best people” and © 


“First rate at service.” 


Business News New Jersey, 
391 George Street, New 
Brunswick; biweekly newspa- 
per. Phone: 908-246-7677. 

URL: http://www.bnjol.com 


The website, Business New 
Jersey Online, is being pro- 
duced with DESIGNfx, based 
in Cherry Hill. It has the cur- 
rent issue of Business News 
plus an online publication, 
Business News Today, with 
daily summaries from Bloom- 
berg Financial Services, texts 
of daily editorial broadcasts, 
and reporting updates. 

Are you missing anything by 
not cruising to the BNJOL site 
as often as you skim its parent 
publication? We don't think so. 
The late breaking news sec- 
tion is good, but it may pale in 
comparison to the customized 
news retrieval services being 
offered by Dow Jones, etc. On 
the other hand, it’s free, and 
actually kept up to date. 


Clicking on the calendar of 
business events returned an 
impressive number of listings, 
but in an order that seemed to 
go forward — from June 1 to 


Web site Hosting 
No busy signal guarantee 
MS FrontPage managed 
Starting at $5/month 


609-448-8333 
908-873-6979 
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June 7 — and then backward 
to May 28. Maybe it was just 
our browser, but listings for 
south, central, and northern 
portions of the state were all 
mixed together, and events for 
each day were not presented 
in chronological order. Another 
section was titled “Online Re- 
sources,” but it only included 
information on three aspects 
of state government, and it 
had no links to any other sites 
at all. Better to call this one 
“off-line resources.” 


Cyberpreneurs, 40 Federal 
Road, Englishtown; administra- 
tor of New Jersey at Night, an 
Internet connection to enter- 
tainment events. Phone: 908- 
446-1234. URL: http://www.- 
njatnight.com 


Does someone with the where- 
withal to launch a Web site 
also have the ability and stay- 
ing power to generate content 
for the site? This site is a case 
in point. Its mission statement 
seems to address a viable 
market — “the site publishes 
event calendars with links to lo- 
Cal clubs and artists’ directo- 
ries and their web pages, plus 
concert listings and racing 
schedules.” You can imagine 
that many people interested in 
the music scene would be will- 
ing to drive long distance to 
hear their favorite group, and 
we know that no print publica- 
tion has the space to permit 
publishing comprehensive, 
State-wide listings of such 
events. 


The page promises a wide ar- 
ray of choices: rock, dance, 
folk, comedy, adult, singles, 
teen clubs, cabaret and piano 
bars, and jazz/R&B. But when 
you click on any one category 
you get a calendar that con- 
Sists solely of dates and clubs. 
To get the address and phone 
number of a particular club re- 
quires descent into another 
layer of the page — and a 
slow descent at that. 


The link to racing turns out to 
be a listing of stock car tracks 
in New Jersey. We checked 
the page on May 22 and it 
showed detailed listings for 


Support Services 
Sales presentations 
Web Maintenance 


http://www.awebahead.com 
dolson @awebahead.com 
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the month of May, but not a 
single entry for June. This is 
the kind of task that separates 
editors from publishers. We 

will have to see about New Jer- 
sey at Night. 


Dow Jones Information Serv- 

_-ices Group, Ridge Road and 
Route 1, Princeton; electroni- 
Cally delivered business news 
including News Services, 
News/Retrieval, Software, 
Service, Broadcast Services, 
Voice Information Services, 
Facts Delivered, DowVision, 
and Telerate. Phone: 609-520- 
4000. URL: http://up- 
date.wsj.com 


The new Interactive Edition, is 
free through July 31. Modeled 
on Money & Investing Update, 

-# includes the Company Brief- 
ing Books (graphical reports 
on 9,000 public companies), a 
14-day full-text archive of the 
Journal, and by the end of the 
year it will include access to 
Dow Jones News Retrieval. It 
also updates breaking news 
and includes what is not in the 
newspaper — background in- 
formation on business stories, 
sports, and weather. Under 

eathe Personal Journal section 
‘you can choose what you 
want to “read” or what stocks 
you want quoted. Webmaster, 
Ken Ficara. 


After July 31 it costs $49 a 
year or $29 if you are a hard 
copy subscriber. Deadline for 
the free trial is May 31. 


The Home News, 35 Kennedy 

~ Boulevard, East Brunswick. 
Phone: 908-246-5500. URL: 
http://www. injersey.com 
Mega site maintained by the 
Asbury Park Press, the Home 
News, and WKXW-FM (101.5) 
with news briefs, E-mail fo- 
rums on politics, restaurants, 
singles. It holds back some 

“" info for paid subscribers. 


Nassau Broadcasting Com- 
pany, 221 Witherspoon 
Street, Princeton; radio sta- 
tions WHWH-AM, WPST-FM, 
WVPO-AM, WSBG-FM 
Stroudsburg and WHCY-FM 
Blairstown. Phone: 609-924- 
3600. URL: www.wpst.com 


Audio clips from the “Top 5 at 
9" change daily, playlists, and 
products. An enthusiastic stu- 
dent audience sends three to 
four dozen E-mail messages 
daily and responds to, for in- 
stance, a survey called "Bitch 
Moan Gripe." Princeton In- 
ternet Group designed the site. 


National Business Employ- 
ment Weekly, Route 1 and 
Ridge Road, Princeton; na- 
tional job-search and career- 
guidance publication. Phone: 
609-520-4000. URL: http://- 
www.enews.com/magazi- 
nes/nbew 


Though not as complete as 
the paper copy, this site has 
three features from the current 
issue, a book list, archived fea- 
tures, and lots of very useful 
links to other sites, such as 
other magazines, the Online 
Career center at http://www.- 
-occ.com, and the Women’s 
Web, complete with job lists 
updated weekly. 


New Jersey Family News- 
magazine, 104 LaBarre Ave- 
nue, Trenton; free monthly 
magazine focused on children 
and parenting issues and 
events in central Jersey. 
Phone: 609-695-5646. URL: 
http://www.family.com/ 


A calendar of events is on this 
Disney site; Treg Stark is the 
Web site designer. In the fu- 
ture, a child care directory, res- 
taurant reviews, advertorials 
on excursions. 


Princeton Alumni Publica- 
tions Inc., 194 Nassau Street, 
Princeton; publishers of the 
Princeton Alumni Weekly. 
Phone: 609-258-4885. URL: 
http://www. prince- 
ton.edu/~paw 


Paul Hagar is the Web site de- 
signer. Too bad they don’t 
post the alumni directory. 


The Princeton Packet Inc., 
300 Witherspoon Street, 
Princeton; community newspa- 
per group. Phone: 609-924- 
3244. URL: http://www.- 
pacpub.com 


Pages for “Cultural Survival,” 
“Hometown,” “Dateline,” “Mar- 


“Excellent Food, Excellent Service” 


Zagat’s Survey 


“In A Class All Its Own... The Service Is 
impeccable, & The Wine List Incomparable” 
Bucks County Courier Times 
“Number 1 Restaurant in Trenton & in Mercer County” 


Trenton Times 


Over 700 Fine Wines - “Best Of Award Of Excellence” 


Re 


a Tableside Dining Friday Evenings. 


Chambersburg 
Restaurant District 
132 Kent St. « Trenton, NJ 
(609) 393-1000 
http://www.diamionds.inter.net 


The Wine Spectator 


“Most Elegant and #1 Restaurant in Central New Jersey” 


U.S. 1 Newspaper 


EMERALD ROOM is available for dining, business or banquets 


Lunch Seating Monday-Friday 11:30-2:30. 
Dinner Served Nightly including Sunday 'til Midnight 
The Cocktail Lounge is open 'til 2 a.m. 


AllMnajor credit cards accepted 


Elegant Gift Certificates Available. 


Valet Parking plus 2 Private Lots. 


Princetoninfo.com can rightfully claim to be the electronic gateway to the entire 
business community. It also shows how much work is needed to make a site. 


ketplace,” “The Square” and 
“PBJ,” with photos of “movers 
& shakers,” a calendar, and 
restaurants. The white-against- 
black typography looks snazzy 
but makes printing a problem. 


We jumped at a chance to surf 
this notoriously slow site with 
“minimal graphics” in place. 
Despite choosing that option, 
however, we got stuck in an al- 
most endless transfer of 
graphic images when we tried 
to open the Cultural Survival 
guide. When we finally broke 
clear several minutes later we 
jumped to the “The Square,” 
where an interactive chat was 
promised. The “chat” turns out 
to be a carefully monitored E- 
mail to the editor page. We un- 
covered eight responses to 
the “question of the week:” Do 
you think the World Wide Web 
will spell the doom of commu- 
nity life here in central New 
Jersey? Funny thing: Of the 
eight respondents (dating 

back to sometime in March) 
four turned out to be people 
we know who work in the com- 
munications field. 


The best thing about the site, 


- however, was that the respon- 


dents’ E-mail and URL were 
both clickable, so that you 
could respond directly to them 
if you wished. Good feature. 


Sports Track, 228 Alexander 
Street, Princeton; events man- 
agement and sports news on 
the Internet. Phone: 609-921- 
6499. URL: http://www.- 
btb.com/sportscampus 


It's hard to imagine why any- 
one would want any more in- 
formation about college la- 
crosse, crew, or tennis than 
they already get in their home- 
town newspaper or college 
sports information office. But 
this site promises exactly that 
and in some cases it delivers. 


On the day we checked the 
site had been updated through 
the previous weekend. Cover- 
age of the Princeton-Towson 
lacrosse game was compara- 
ble to what we had already 
read in the daily newspapers, 
but coverage of crew races 
was far more detailed. And we 
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don’t know who else would 
have printed the entire pair- 
ings of the NCAA men’s and 
women’s singles and doubles 
tennis tournament. But as we 
said before, it’s hard to imag- 
ine why anyone would want it. 


The Times of Trenton, 500 
Perry Street, Trenton. Phone: 
609-989-5454. URL: 
http:/www.nj.com 


Don’t look for much from Tren- 
ton here because this site is 
oriented to the Star Ledger. 
The organization is better than 
other dailies we’ve seen but 
something called “worm world” 
gets nearly top billing, third 
-only to the banner advertiser 
(Seton Hall) and the lead story 
(SuperFund cleanup, on the 
day we looked). 


As with the fee-based serv- 
ices, you can collect stock 
quotes in your personal portfo- 
lio, but for free. The strongest 
pages are the “soft” subjects: 
A food chat page has attracted 
lots of leftover turkey recipes, 
and the record reviews offer 
audio clips. Worm World? It 
tops the pull-down index list of 
subjects. The rest of the sub- 
jects on this index are ordinary 
(business, news, weather, 
sports). 

Now what's that about Worm 
World? We guess that the de- 
signers of this page were mind- 
ful of that early Internet advice 
that said that a site had to be 
entertaining. They combined 
that notion with the premise 
that a typical newspaper is ed- 
ited so that a fifth grader could 
read it. So Worm World, it 
turns out, is the Star Ledger's 
pick for “yuckiest site of the 
week.” Click on that for show- 
and-tell, kids. 


U.S. 1 Publishing Company, 
12 Roszel Road, Princeton; 
publisher of weekly business 
and entertainment journal, an- 
nual Business Directory, an- 
nual calendar, sponsor of busi- 
ness symposia and 
princetoninfo.com home page 
on the Internet, and holder of 
the only comprehensive busi- 
ness database of the greater 
Princeton community. Phone: 


‘8 = =MAKE THE RIGHT COy 


* NETWORK DESIGN & INSTALLATION 
* WORKSTATIONS 
* FAX & COMMUNICATIONS SERVERS 
* WIDE AREA CONNECTIVITY + ISDN 
* UPGRADES 


LANSOLUTIONS' 


Computer Networking Systems and Services 


Princeton, NJ 


609-921-8650 


609-452-0038. URL: http://- 
www.princetoninfo.com 


Here’s a page with a lot of po- 
tential. It loads quickly and the 
links from the home page are 
for the most part straightfor- 
ward — very few blind alleys 
or wild goose chases here. 
When you go to the What's 
Happening section you get 
events that are organized in 
an easy-to-search database 
and that are updated faithfully 
every week. On our most re- 
cent visit we found 26 events 
in 12 separate categories hap- 
pening that very day. Even 
more valuable was our search 
for a year from now — we 
found listings already in place 
for the Somerville bicycle race 
and for Princeton University re- > 
unions. 


The company database is an- 
other gem. You can search for 
companies by name, by tele- 
phone number, or by any of 
160 categories. Searches are 
executed quickly and return 
not only pertinent information 
but also the E-mail address 
and URL, both of which are 
clickable. Princetoninfo.com 
can rightfully claim to be the 
electronic gateway to the en- 
tire central New Jersey busi- 
ness community, including 
more than 4,500 companies 
with additional listings coming 
on line soon when the health 
and fitness and retail catego- 
ries are added. Unlike the “vir- 
tual malls,” this site includes 
everyone, not just companies 
that pay to be listed. 


But the page is also a testa- 
ment to the tremendous 
amount of work needed to es- 
tablish a community Web site. 
Click on “Dining and Entertain- 
ment” and you are shunted to 
an offering of hot spot listings 
and singles groups. Clearly a 
restaurant database is in the 
works but it’s not here yet. The 
section entitled “Companies to 
Watch” is an advertising fea- 
ture with some valuable infor- 
mation, but it lists the compa- 
nies in no apparent logical 
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Learn How You Can 
Really Make A Difference 
~~ June Ath 


mulated to show how to design and deliver 
rior World Wide Web Services and Information 


_ An important one day workshop for people who want 
to reach the. broadest audience most effectively. 
An exciting opportunity for Management, Marketing 
eane Developers alike. 


and it is:the lawl* 
Attend the workshop on June 4th. To register and for details: 


www.prodworks. com 
or call 609.984.8044 


* The ADA and the 1996 Telecommunications Act 


AGLESYSTEMS USA [NC 


Microsoft 


Acesssbilty for everyone is a right... 


order. The “Historic Sites and 
Tours” section was marred by 
HTML errors causing many of 
the links not to work. And the 
“Outdoor Fun” section was 
loaded twice — a real time 
waster. 


Click on the button for Trans- 
portation information and you 
get detailed listings of AM- 
TRAK trains to Washington 
(though we wondered how up- 
to-date they were). But the 
section for trains from the 
Junction to New York provided 
only vague generalities and re- 
ferred us to New Jersey Tran- 
sit’s 800 number. 


The button called “New Now” 
yielded absolutely nothing — 
strange for a Web site spon- 
sored by a weekly business 
and entertainment publication. 


How can we find so many 
flaws with this page, espe- 
cially since we who are criticiz- 
ing it are the same people 
who created it? Certainly we 
could whip our own house into 
order, couldn’t we? 


As it turns out, the Internet — 
like every other publishing ven- 
ture — doesn’t get whipped 
into shape overnight. Take the 
New Jersey Transit schedule, 
for example. We could key- 
stroke in the current schedule, 
but our goal is to create a data- 
base with a built-in translation 
table that will enable us to con- 
vert the new schedule to an 
easy-to-read Netscape table 
as soon as we learn of the 
slightest change. 


The restaurant directory isn’t 
online yet because we’re work- 
ing out the kinks of a reader re- 
sponse form that will be built- 
in to the database. 


And the real value of the “New 
Now” page will actually be 
what’s old, not what’s new. 
We are still experimenting with 
ways to best archive our arti- 
cles, which to us seems a bet- 
ter use of the Internet than try- 
ing to duplicate the reporting 
function already served by the 
printed publication. The final 
test for the home page is the 
same as it is for the newspa- 
per: Will you choose to spend 
your valuable time reading 
what we have to say? Time 
will tell. 


Veterinary Learning Sys- 
tems, 425 Phillips Boulevard, 
Trenton; publisher of veteri- 
nary journals, books, and cus- 
tom publications, videos, meet- 


ing/seminars, mailing lists, 
Phone: 609-882-5600. URL: 
http://www.vetiearn.com 


Designed by Princeton In- 
ternet Group. 


WWFEM The Classical Net- 
work, Trenton; Mercer County 
Community College Public Ra- 
dio Network, classical music. 
Phone: 609-587-8989. URL: 
http://www.the- 
core.com/wwfm 


Playlists, “meet the staff,” “lis- 
tening at a glance,” “see how 
it all works,” and links. Techno- 
Core Communications is the 
Internet provider. 


Public Relations 


MWW/Strategic Communica- 
tions, 46 West Lafayette 
Street, Trenton; strategic com- 
munications agency, part of 
nationwide firm. Phone: 609- 
396-0067. URL: http://www.- 
mww.com 


Digibook Corp., 709 Route 
206, Belle Mead; federal jobs 
database and search soft- 
ware, plus applications forms 
database. Phone: 800-734- 
4371. URL: http://www.cyber- 
comm.net/~digibook 


See screens of what the com- 
pany sells — diskettes with 
Federal jobs — plus other job- 
hunting info. 


Peterson’s, 202 Carnegie Cen- 
ter, Princeton; publisher of 
books, data bases, and soft- 
ware for lifelong education 
and career guidance. Phone: 
609-243-9111. URL: 
http://(www.petersons.com 


Peterson’s has funneled virtu- 
ally all of its huge databases 
onto the Web and then hot- 
linked them to the college 
sites, billing the site as “the 
only source of comprehensive 
and professionally organized 
information on the Internet.” 
Daily visits number 60,000 
with nearly 15 million since the 
launch in January, 1995. 


“All information is current and 
comes directly from the aca- 
demic institutions,” says Sue 
Brooks, communications man- 
ager. Web users get free ac- 
cess to the databases, with 
category and keyword search- 
ing) to the major databases, in- 
cluding narrative program de- 
scriptions. Also on the site: 
application, inquiry, and docu- 
ment transfer. “Peterson’s has 
the largest databases for all ar- 
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© Lillian Schwartz 


Enhance Your Environment Through Fine Art 
Art for Every Setting and Budget 


Painting, Works on Paper, Photography and Commissioned Portraits 
Stulpture 
Cana Art 
Fine Reproduction & Poster Art 


Custom Framing and Installation 


Free Corporate and Private Consulting 
Workplace Enhancement 
Exhibition Curating and Installation 


THE WILLIAMS GALLERY 


Fine Art 


The Humanization of Technology 
Through June 4 
Merrill Lynch Art Gallery 


— Lillian Schwartz 


800 Scudders Mill Road ¢ Plainsboro, NJ 


Phone: (609) 921-1142 
E-mail: wmgallery@aol.com 
Internet: http://www.wmgallery.com 


8 Chambers Street, Princeton, New Jersey 08542 
Gallery Hours Tuesday-Saturday 11-5 


and by Appointment 


Visit our Virtual Gallery on the Internet at http://www.wmgallery.com 


Loebs Information Re- 


eas of education,” says 
Brooks. 


Public Affairs Research Insti- 
tute, 212 Carnegie Center, 
Princeton; publisher of reports 
on government research, non- 
profit. Phone: 609-452-0220. 
URL: www.carn- 
cape.com/parj.html/ 


Trade Shows 


Micro-Mart Computers, 174 
Neil Court, Princeton; publish- 
ing of CD-ROMs and sponsor- 
ing of computer shows nation- 
ally. Phone: 609-924-2344. 
URL: http://www.com- 
pushow.com 


Calendar of computer events 
plus dealer links. 


Translation 


United Languages, 


Lawrenceville; translations to 
or from any language on any 
subject. Phone: 800-735- 
3731. URL: http://mem- 


bers.aol.com/UTranslate/ = 


For the company that special- 
izes in doing translations from 
any to any languages, the 
only thing that gets translated 
here are prices: United Lan- 
guages gives users the one 
option of E-mailing a title to 
them for a price quote. 


Computer 
Consultants 


Integrated Systems Consult-... 


ing Group, 136 Main Street, 
Princeton; programming, net- 
working — client server and 
graphical user interfaces, rela- 
tional database and document 
management technology. 
Phone: 609-524-4400. URL: 
http://www.iscg.com 


Kandu Inc., 2450 C Kuser 


Road, Hamilton Square; soft- 
ware development, public ac- 


cess, kiosk, Internet and videcS 


games. Phone: 609-587-7973. 
URL: http://www.kandu.com 


Kenan Technologies, 300 Al- 


exander Park, Princeton; soft- 
ware consulting, part of Kenan 
Systems International. Phone: 
609-514-0555. URL: 
http:/Awww.kenan.com 


sources, 1330 Albright Drive, 
Yardley; data base design, 
Windows help systems devel- 
opment, customized mailing 
lists, selection and installation 
of hardware and software. 
Phone: 215-493-0782. URL: 
http://ourworild.compuserve.- 
com/homepages/loebs_cran- 
stoun 


Mercer Datasafe, 160 Law- 


renceville-Pennington Road, 
Lawrenceville; automatic re- 
mote computer backup serv- 
ice and disaster recovery plan- 
ning. Phone: 609-731-3523. 
URL: http://www.aosi.com- 
Imdsafe 


NJIT: Center for Information 


Age Technology, 323 King 


Boulevard, Newark; Software 


Industry Directory, annual 
NJSwIFT conference, training 
and consulting to government, 
non-profit, and educational in- 
stitutions. Phone: 201-596- 
5648. URL: http://www.- 
njit.edu/CIAT/njswift 


Performance Development 


Corp., 29 Airpark Road, 
Princeton; management con- 
sulting with a focus on 

ogy. Phone: 609-921-3770. 
URL: http://www.per- 
fdev.com/perfdev 


Princeton Consultants Inc., 2 
Research Way, Forrestal Cen- 
poh Princeton; information 

nology and management 
consulting. Phone: 609-987- 
8787. URL: http://www.- 
princeton.com 


There’s wisdom in using a 
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technology for what it is and 

no more. That principle is obvi- 
ously at work behind the 
scenes at Princeton Consult- 
ants, the management informa- 
tion consulting firm that offers 
all the essentials — quick load- 
ing text files, company method- 
ology, resources, assign- 
ments, clients, career 
opportunities, and an E-mail 
button on its home page. This 
is the company that was savvy 
enough to snatch up the most 
desirable address in town 
(www.princeton.com). 


Tan Check Consultants Inc., 
713 Executive Drive, Prince- 
ton; consulting for Fortune 100 
firms. Phone: 609-924-0444. 
URL: http://www.tcci.com 


The Write Source, 666 
Plainsboro Road, Plainsboro. 
Phone: 609-936-0009. URL: 
http://www.writesource.com 


~ Computer 
~ Hardware 


Electrim Corp., 356 Wall 
Street, Princeton; design, 
manufacture, and testing of 
cameras for IBM compatible 
computers. Phone: 609-683- 
5546. URL: http://elec- 
trim.com 


Rocky Mountain Computers, 
35 Norwich Place, Somerset: 
small, light PocketJet printers. 
Phone: 908-873-9150. URL: 
www.softlink.net/computer/ 


_ Wave Systems Corp., 202 
Wall Street, Princeton; chip de- 
veloper. Phone: 609-683- 
9226. URL: http://www.- 
wavesys.com 


Win Laboratories Ltd., 51 
Stouts Lane, Monmouth Junc- 
tion; IBM-compatible desktop 
and notebook manufacturer. 
Phone: 908-329-0800. URL: 

_ _ http://www.winlabnj.com 
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AAEC: Applied Automated 


Engineering Corp., 65 South 
Main Street, Pennington; busi- 
ness connectivity to Web de- 
velopment and housing, along 
with personal access for home 
users, also systems integra- 
tion. Phone: 609-737-6800. 
URL: http://www.aae.com 


AWA Internet Services, 131 
Winchester Way, Somerset: 
consulting, training, cost analy- 
sis, Web site set-up and 
pages. Phone: 908-448-8333. 
URL: http://www.aweba- 
head.com 


Adpage Internet Services 
Inc., 1231 Abbott Boulevard, 
Fort Lee. Phone: 800-756- 
3217. URL: http://ww.ad- 
page.com 


Ariadne Design Ltd.., 
Lawrenceville; Web authoring 
and design services. Phone: 
609-895-6679. URL: 
http://www.nerc.com/~sulli- 
van/ariadne.html 


Helen Sullivan, whose back- 
ground is in photography and 
experimental psychology, says 
she designs pages with four 
qualities in mind: speed of re- 
trieval, straightforward writing, 
ease of movement, and rich- 
ness in links. 


Castle Network, 385 Main 
Street, Metuchen; Internet 
provider, 800-577-9449. 
Phone: 908-548-8881. URL: 
http://www.castle.net 


Cyberenet Network, Berlin; In- 
ternet services, a division of 
Kaps. Inc. Phone: 609-753- 
9840. URL: http://www.cyber- 
enet.net 


E-deZign Group, 114 West. 
Franklin Avenue, Pennington: 


3M 


MatchPrints 


Internet and World Wide Web 
services provider, including 
graphic design, HTML coding, 
and Web page hosting. 
Phone: 609-737-1179. URL: 
http://www.ezweb.com 


Company information, links to 
clients, and links to other New 
Jersey-based businesses. Bill 
Lyon, webmaster. 


En Con Associates Inc., 11 
Sandpiper Lane, Dayton; soft- 
ware consulting, home pages, 
Internet conversions, systems 
integration. Phone: 908-329- 
2005. URL: http://www.- 
jersey.net~encon 


Global Enterprise Services 
Inc., 3 Independence Way, 
Princeton; Internet service 
provider, corporate private vir- 
tual networks, training, man- 
aged security services, interac- 
tive media, consulting. Phone: 
609-897-7300. URL: 
http://www.ges.com 


The site has an overview of 
GES’ history and Internet serv- 
ices, an Internet Education 
Calendar, GES Interactive Me- 
dia Services, reference center 
for industry and keyword 
searches, company news, and 
latest happenings internation- 
ally. 


Group Mind Creative Com- 
puter Consulting, 98 Line 
Road, West Windsor; World 
Wide Web publishing, custom 
programming, and computer 
consulting. Phone: 609-586- 
7673. URL: http://www.- 
njcc.com/~mind/ 


Ann Heckel and Company 
Inc., 312 Wall Street, Prince- 
ton; design and management 
of proprietary online systems 
and web sites, including 
graphic design and htm! cod- 
ing. Phone: 609-921-0209. 
URL: http://www.a- 
heckelco.com 
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The Web division of the firm 
announces the launch of a 
Web site for the Geraldine R. 
Dodge Poetry Festival, 
http://www.dodgepoetry.org. 
“It is designed as an engag- 
ing, interactive, highly informa- 
tive preview of what teachers, 
students, poets, and poetry en- 
thusiasts can expect to experi- 
ence at the upcoming sixth bi- 
ennial festival, scheduled for 
September 19-22 at Waterloo 
Village,” says Bee Bantug, 
webmaster and head of the 
Webmender division of the 
Heckel firm; the Heckel site is 
under construction. 


Start-up pages to accept pre- 
registration will be on the Web 
in early June and the site will 
be fully launched by the end of 
June and will include an online 
newsletter and forum for teach- 
ers and students. Bantug’s E- 
mail address is webmen- 
der@aheckelco.com. 


IBSI: Interactive Business So- 
lutions Inc., 122 Commons 
Way, Princeton; client server 
development, Internet and 
website work, software design. 
Phone: 609-252-9696. URL: 
http://www.ibs-inc.com 


Brochure, under construction. 


MC Unlimited, 397 Ridge 
Road, Dayton; marketing of 
services, web-site setup, trade 
show representation. Phone: 
908-329-1704. URL: 
http://www.mcunltd.com 


Brochure and links to client 
sites, now Offering a trivia con- 
test with the winner getting a 
home page designed free of 
charge. 


Miller WebWorks, B-1 Carver 
Place, Lawrenceville; Web de- 
sign, Web sites for small busi- 
ness, non-profits, and 
churches, and online Web 
guide to Central New Jersey. 
Phone: 609-219-0520. URL: 


http://www.njwebworks.com 


The New Jersey SmaillBiz 
Zone, New Jersey Non-Profit 
Central, Central New Jersey 
WebGuide, hot sites around 
the state, the Ultimate NJ 
Faith Directory — and the Laf- 
fatorium of zany links. 


Net Design Lab, 29 Houston 
Road, Yardley. Phone: 215- 
321-5844. URL: http://www.- 
ibsnet.com/ndl 


Netcom, 186 Princeton-Hight- 
stown Road, Princeton Junc- 
tion; field office for large In- 
ternet service provider. Phone: 
609-275-9094. URL: 
http//:‘www.netcom.com 


New Jersey Computer Con- 
nection, Lawrenceville; In- 
ternet access firm. Phone: 609- 
896-2799. URL: 
http://Iwww.njcc.com 


OneNet Associates, 1308 Cen- 
tennial Avenue, Piscataway; 
links to the World Wide Web. 
Phone: 609-683-0521. URL: 
http://www.ona.com/~derek 


Princeton Internet Group, 13 
Roszel Road, Princeton; inte- 
gration of marketing capabili- 
ties with World Wide Web ac- 
cess. Phone: 609-452-1667. 
URL: http://www.PInG- 
site.com 


Princeton Online, Princeton; 
community based online serv- 
ice and Internet Web site. 
Phone: 609-737-7901. URL: 
http://www.princetonol.com 


The Productivity Shoppe, 30 
Stonebridge Lane, Princeton; 
single source information and 
resources on personal and pro- 
fessional development. 

Phone: 609-987-1464. URL: 
http://www.proshoppe.com/ 


The Productivity Works, 7 Bel- 
mont Circle, Trenton; interface 
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- ( Just off Route 1 South, Right Behind PepBoys ) 


Continued from preceding page 


design, software design, engi- 
neering and Internet related 
development, especially in uni- 
versal access for those with 
disabilities. Phone: 609-984- 
8044. URL: http://www.prod- 
works.com 


Riverfront Associates Inc.., 


429 River View Plaza, Tren- 
ton; public relations, govern- 
ment relations, customized 
publications, speech writing, 
multimedia presentations, turn- 
key Internet packages. Phone: 
609-392-7900. URL: 
http://www. river-front.com 


Softlink Software, 1 Main 


Street, Eatontown. Phone: 
908-389-2700. URL: 
http://www.softlink.net 


A company brochure selling a 
sophisticated computer-based 
product — Web page design 
— takes a suspiciously long 
time to download. (There 
aren't sophisticated graphics.) 
A few pluses: a Web page con- 
test that allows visitors to view 
past entries and winners. 


Stratatel, 209 Edison Glen Ter- 


race, Edison; home page de- 
sign and hosting, content 
analysis, with Internet expo- 
sure rates. Phone: 908-549- 
3969. URL: http://www.- 
stratatel.com 


SuperNet Inc., Milltown; Super- 
Link Internet Access in East, 
New, and South Brunswick 
plus other locations. Phone: 
908-828-8988. URL: 
http://www.superlink.net 


In addition to providing In- 
ternet access (with 450 mo- 
dems in the New Jersey and 
New York markets), Supernet 
is also the official Internet 
sponsor of the Trenton Thun- 
der minor league baseball 
team. Its URL: http://tren- 
tonthunder.com. 


United Multimedia, 56 Ab- 
ernethy Drive, Trenton; crea- 
tion and production of new me- 
dia, Websites to CD-ROM and 
multimedia scripting, for Toms 
River-based firm. Phone: 609- 
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989-9118. URL: http://www.- 
umm.com 


The page — with probably the 
tastiest address to date — 
boasts United Multimedia dif- 
ferent electronic publishing ca- 
pabilities and features FutureS- 
can, a Web 'zine for kids 11 to 
18. Its level of discourse is 
probably better suited to hold 
the interest of teens closer to 
11, and it divulges information 
about traditional careers (tradi- 
tional is the operative). It’s a 
place where the stories of sev- 
eral Princeton area profession- 
als (area attorney Neil Yoskin 
and area architect Max Hay- 
den this month) are given. 
Kids can send letters to them 
as well as link to related sites. 
Also, strangely enough, the 
site markets its own line of 
stickies — custom tailored 
with your company’s logo and 
made to cling tightly to com- 
puter monitors (just in case 
the Web site doesn’t do its 
job). 


Venture Information Network 
for Entrepreneurs Inc., 245 
Nassau Street, Princeton; ad- 
vertising in World Wide Web, 
interactively serving entrepre- 
neurs, capital providers, and 
service providers as resource 
and networking tool. Phone: 
609-279-0777. URL: 
http://www.thevine.com 


With loads of artsy links, the 
Vine is a network of entrepre- 
neurs that offers an online cen- 
tral repository with business 
assistance hotlinks, an events 
calendar, classifieds, links to 
investors, and links to entre- 
preneurs. The graphics, artis- 
tic renderings of actual vines, 
take some time to download . 
but do weil to portray how in- 
terconnected everyone in the 
venture capital industry really 
is. 


. Also, The Outpost entertain- 


ment/news magazine, at 
http://ww.cris.com/~the- 
post/index.htm, Tom Julian, 
webmaster. 


Web Express, 672 Route 202- 
206 North, Bridgewater; home 


page design and publishing, 
SLIP/PPP, LAN Dialup, ISDN, 
domain name service, Internet 
unlimited access. Phone: 908- 
704-1826. URL: http://www.- 
webex.net 


Somersetmall.com is a start- 
ing point for Somerset county 
business information that links 
to home pages. Also details 
on Internet services such as 
ISDN connections and Java. 


Multimedia 
Development 


AGC Sedgwick, 4390 Route 1 
North, Princeton; composition 
and typesetting services, infor- 
mation management and mi- 
crocomputer systems and CD- 
ROMs for publishers of large 
data bases. Phone: 609-452- 
1660. URL: http://www.- 
agcsedgwick.com 


Cognetics Corp., 51 Everett 
Drive, Princeton Junction; con- 
sulting, software development 
specializing in interactive, user 
interface design of computer- 
based communication and in- 
formation tools. Phone: 609- 
799-5005. URL: 
http://www.cognetics.com 


For a champion of usability 
and creator of hyperties, this 
site is pretty cool. There’s few 
plugs for the host here — a 
rarity on the Web, it seems — 
and as the Cognetics ethos “It 
ain’t just paint” implies, its de- 
sign is not added into the for- 
mula at the last minute. The 
whole shebang is really about 
design, for the user’s, not the 
designer's, benefit. 


The site is a learning experi- 
ence, both real and virtual. 
Read the brainy page on us- 
ability engineering design 
methodology for a spotlight 
into Cognetics’ soul. It’s not 
long, but it’s chock-full of con- 
cepts for the Information Age. 
And the graphics tie it all to- 
gether. Take a drive through 
the Cognetics mind on its click- 
able map graphic (after “visual 
tour”). Although the 274 kilo- 


Dow Jones 


Training Services 


P.O. Box 300 ¢ Route | at Ridge Road 
Princeton, NJ 08543-0300 


Htp://www.dow/jones.com /training 


(609) 520-5111 


E-mail:djtrain@cor.dowjones.com 


Information: 


Fax: (609) 520-5479 


bytes take a while to load, you 
are very politely forewarned, 
the progress is updated fre- 
quently, and there’s still plenty 
to read while waiting. There's 
also an option for a virtual real- 
ity tour as well — get out the 
headsets. If Cognetics leaves 
any impression on the future 
of technology, user-friendly 
will definitely be it. 


Millennium Rush LLC, 31 Air- 
park Road, Princeton; interac- 
tive software development and 
video games. Phone: 609-921- 
8211. URL: http://www.- 
usa.net/age/gam.html 


Nesbit Systems Inc., 5 
Vaughn Drive, Princeton; soft- 
ware products and services for 
the broadcasting, cable, and 
media industries. Phone: 609- 
799-5071. URL: http://www.- 
nesbit.com/~nesbit/ 


Simstar Digital Media, 190 
Tamarack Circle, Skillman; 
digital media engineering. 
Phone: 609-252-9090. URL: 
http://(www.simstar.com 


Thynx (Bureau of Electronic 
Publishing), 619 Alexander . 
Road, Princeton; CD-ROM 
publisher. Phone: 609-514- 
1600. URL: http://www.- 
thynx.com 


An attention-grabbing online 
catalog that’s brightly lit, 
framed, and colored like the 
Los Angeles Rams of yore. 
Graphics are small, quick and 
clean. Various CDs produced 
by savvy media integrators are 
available for online purchase. 


VidEOS Multimedia Inc., 329 


Princeton-Hightstown Road, 
Cranbury; electronic and inter- 
active media and video for cor- 
porate and entertainment in- 
dustry clients. Phone: 
609-371-1900. URL: 
http://jwww.videosmm.com 


For all the fans who saw the 
hot Patrick Moraz show at 
Westminster Choir College, 
the wait is over. Produced by 
VidEOS last October, the “Pat- 
rick Moraz in Princeton” video 
and compact disk, on the fledg- 
ling Princeton Records label, 
are now available at this site 
— before it hits major mar- 
kets. Also at this site: visitors 
will also soon be able to read 
New Visions, VidEOS’ print 
newsletter converted into an 
“e-zine.” 


Computer 
Networks 


Mier Communications Inc.., 


99 Princeton-Hightstown 
Road, Princeton Junction; con- 
sulting, testing, analysis, and 
design services for computer 
networks. Phone: 609-275- 
7311. URL: http://www.- 
mier.com 


Trellis Network Services, 105 


College Road East, Princeton; 
design, integration, system 
management, and electronic 
messaging/commerce, In- 
ternet services. Phone: 609- 
987-0660. URL: http://www.- 
trellisnet.com 


Bob Shea and Elizabeth Pe- 
ters are the webmasters. 


Computer 
Stores 


Clancy Paul Computers, 


North Harrison Street, Prince- 
ton; computer hardware and 
software sales and service. 
Phone: 609-683-0060. URL: 
http://www.prince- 
tonol.com/clancypaul 


A little David computer seller 
takes on the Goliath mega- 
chain and wins, according to 
the statistics on this page. It's 
a nice complement to the 
store’s print ads, which dare 
consumers to compare Clancy 
Paul prices with those of the 


“superstores.” Clancy Paul 
uses the Internet site to show 
doubting Thomases how its 
store actually generates more 
revenue per square foot than 
the computer departments at 
stores like the Wiz. 


The site also offers practical 
tips, like the “10 embarrassing 
questions for salespeople” 
(number one was “What do 
you recommend?”), or “How to 
buy a computer.” Glenn Paul, 
head honcho, posts a letter on- 
site too, and current store spe- 
cials are also neatly and 
quickly laid out for all to see. 


MicroTree, 4260 Route 1 

North, Monmouth Junction; 
computer systems, hardware, 
software, peripherals, accesso- 
ries, consulting and training, 
wholesale and retail sales. 
Phone: 908-274-8878. URL: 
http://www.microtree.com 


PC USA, 401 Mercer Mall, 
Lawrenceville; IBM sales and 
service, also Advanced Online 
Services. Phone: 609-734- 
8484. URL: http://www.- 
aos.com 


Princeton Computer Support 
Inc., 5 Crescent Avenue, 
Rocky Hill; spare parts, periph- 
erals and repairs for mini-com- 
puters and PCs, also PCS De- 
pot, and AdPage Internet 
Service Inc. Phone: 609-921- 
8889. URL: http://www.ad- 
page.com 


Software 
Development 


Atlantic Information Manage- 
ment Inc., 199 Nassau Street, 
Princeton; studio model-based 
software development com- 
pany specializing in C++ 
based commercial Windows 
software. Phone: 609-252- 
0680. URL: http://www.lan- 
tic.com 


Designed by Princeton In- 
ternet Group Inc. 


Computer Associates, Route 
206 and Orchard Road, Prince- 
ton; computer software sup- 
plier for business, govern- 
ment, research and 
educational organizations. 
Phone: 908-874-9000. URL; 
http://www.cai.com 


Datacom Global Corporation, 
2 Tower Center, East Bruns- 
wick; software development 
for EDI (Electronic Data Inter- 
face) or computer-to-computer 
communication. Phone: 908- 
246-7000. URL: http://www.- 
dgc.com 


John A. Keane and Associ- 
ates Inc., 575 Ewing Street, 
Princeton; marketing and de- 
velopment of quality control 
software — QMS Programs. 
Phone: 609-924-7904. URL: 
http://www.cnj.di- 
gex.net/~keane 
John Eric Keane is the Web 
site designer and Michael 
Kane the webmaster. 


Logic Works, 110 Campus 
Drive, Princeton; design and 
sales of data-based software 
tool, Erwin, an aid to data 
base developers and adminis- 
trators. Phone: 609-514-1177. 
URL: http://www.- 
logicworks.com 


Multi Solutions Inc., 4262 
Route 1, Monmouth Junction; 
systems software, also Multi- 
Soft Inc., traded on Nasdaq as 
MSOF. Phone: 908-329-9200. 
URL: http://www. multi- 
soft.com 


NIIT (USA) Inc., 5 Inde- 
pendence Way, Princeton. 
| Phone: 609-951-9517. URL: 


Continued on page 18 
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INTRANET & 
SECURITY 


Create firewalls for company security \ 
Design an Intranet for your company ; c 
Create on-line catalogs for easy ordering 


Dial (800) 959-2660, 
extension 2906 to speak 
with a repreentative 

or E-mail us at 


sales @ aaec.net 


Call today to find out how the Computer Professionals can help your company 
http://www.aaec.net maximize profits using Advanced Systems Integration and Internet Service! 
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Paradise Software Inc., 7 Cen- 
tre Drive, Jamesburg; software 
for Unix marketplace. Phone: 
609-655-0016. URL: 
http://www.paradise.com 


Princeton Financial Systems, 
600 College Road East, 
Princeton; client/server based 
portfolio accounting and man- 
agement systems for the insti- 
tutional investors, also PFS Ac- 
counting Services. Phone: 
609-987-2400. URL: 
http:/Awww.pfs.com 


The place to go to find out 
PAM systems and PAM for 
Windows NT. 


SHL International Public 
Safety Group, 500 Horizon 
Center Boulevard, Robbins- 
ville; system integration and 
outsourcing, a vertical market 
business unit of SHL System- 
house Inc, an MC! firm. 
Phone: 609-588-1099. URL: 
http://www.shi.com 


SHL Systemhouse Corp., 350 
Corporate Boulevard, Robbins- 
ville; software design for such 
public safety agencies as fire 
and police departments. 
Phone: 609-259-9400. URL: 
http://www.shli.com 


TravRoute Software, 1000 
Herrontown. Road, Princeton; 
travel-related software prod- 
ucts such as “Road Trips 
1996,” detailed driving direc- 
tions and maps to more than 
200,000 locations in the 
United States, Canada, and 
Mexico, also “Door to Door” 
with directions to any address 
in America, available June, 
1996. Phone: 609-252-8160. 
URL: http://www.- 
travroute.com 


Voxware, 172 Tamarack Cir- 
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cle, Skillman; speech utilities 
— compression, multi media 
voice effects, recognition. 
Phone: 609-497-1212. URL: 
http://www.voxare.com/ 


Designed by Princeton In- 
ternet Group, this excellent 
page explains beautifully why 
and how your telephone will 
be connected to the Internet. 


Computer 
Training 


Futurekids Computer Learn- 
ing Center, 217 Clarksville 
Road, Lawrenceville; com- 
puter training and summer 
camps for children as young 
as three. Phone: 609-897- 
9595. URL: http://www.fu- 
turekids.com 


Dave McCrory is the designer. 


Integrated Computer Manage- 
ment (ICM), 600 Alexander 
Road, Princeton; authorized 
computer education center for 
Novell, Microsoft, Lotus. 
Phone: 609-987-0140. URL: 
http://www.icmus.com 


Online Consulting, 5 Vaughn 
Drive, Princeton; computer 
training and classroom training 
with Internet access. Phone: 
800-288-8221. URL: 
http://www.onic.com 


Construction 


Good Measure Builders/Ar- 
chadeck of Hunterdon, 106 
Mine Street, Flemington. 
Phone: 908-788-7422. URL: 
http://www.archadeck.com 


Hanscomb Associates, 20 
Nassau Street, Princeton; con- 
struction management consult- 
ing. Phone: 609-683-4348. 
URL: http://www.access.di- 
gex.net/~hanscomb/han- 
scomb.html 


Looking for a CHEAP 
training class? 
DON’T COME TO ICM! 


The Hillier Group, 500 Alexan- 
der Park, Princeton; fourth- 
largest architectural firm. 
Phone: 609-452-8888. URL: 
http://www. hillier.com 


Jaunty line drawings enliven 
the title page of this effectively 
organized brochure, complete 
with links to client’s pages and 
full-color pictures of some of 
the buildings. John Bosio and 
Tim Moran are the website 
consultants. 


irrigation Specialties Inc., 500 
Perrineville Road, Hightstown. 
Phone: 609-426-9410. URL: 
http://www.- 
he.net/~ic2000/isi.htm! 


Quantum Security Systems 
Inc., 124 Fairfield Road, 
Princeton; burglary and fire 
alarms, and home automation. 
Phone: 609-252-0505. URL: 
http://www.- 
amwtech.com/quantum 


Start here for a law enforce- 
ment tour with links to the FBI 
and the Justice Department. 
Or take a tour of Central New 
Jersey with photos that are a 
bit slow to load. 


Environmental 
Rad 


Geophysical Fluid Dynamics 
Laboratory, Princeton Forre- 

Stal Campus, Princeton; envi- 
ronmental research laborato- 
ries, National Oceanic & 
Atmospheric Administration. 
Phone: 609-452-6500. URL: 
http://www.gfdl.gov 


Phytotech, 1 Deer Park Drive, 
Monmouth Junction; use of 
plants to clean heavy metals 
from the environment. Phone: 
908-438-0900. URL: 
http://www.mars.super- 
link.net/phytocom 


Financial Firms 


College Savings Bank, 5 
Vaughn Drive, Princeton; bank 
with CollegeSure CDs, tied to 
college costs. Phone: 609-987- 
3700. URL: http://www.col- 
legesavings.com 


Here’s a home page that in- 
cludes exactly what you would 
expect —- and some things 
you wouldn't. As the purveyor 
of certificates of deposit that 
are guaranteed to rise in value 
commensurate with the in- 
crease in college tuition costs, 
the savings bank’s home page 
offers a useful on-line calcula- 
tor to let you gauge your own 
needs. We used the college 
cost calculator to determine 
the monthly savings invest- 
ment required to finance the fu- 
ture college education of the 
kid who is four years old to- 
day, assuming we would put 
$10,000 down at the outset. 
The answer: $1,105.53 a 
month if you want to send him 
to an lvy League school; 
$753.56 if you are willing to ac- 
cept an average private 
school; and $352.50 for a pub- 
lic college. The numbers are 
returned quickly. 


While surfing through these 
calculations we came to a link 
to “The Unschooling 
Homeschooler.” We went 
there and found ourselves in- 
trigued by their mission state- 
ment: “As opposed to 
homeschoolers who recreate 
school at home, we feel that 
the entire premise of schooling 
is wrong and damaging to chil- 
dren.” The statement contin- 
ues: “What crime did a child 
commit to be sentenced to 12 
years of boredom, humiliation, 
and stress?” 


What made the designers of 
the College Savings home 


page think that their custom- 


ers would also be interested in 


this passionate variety of 


_ home schooling? We can 


imagine marketing profession- 


als analyzing consumer behav- 


ior by studying Internet links. 
Web site consultant: Marcya 
Roberts. 


Princeton Capital Finance 
Company LLC, 38 Washing- 
ton Road, Princeton Junction; 
asset-based loans to small 
businesses holding contracts 
with government entities. 
Phone: 609-275-7100. URL: 
http://www.webcom- 
merce.com/princeton/ 


Insurance 


American Re-insurance Com- 
pany, 555 College Road East, 
Princeton; direct writer of rein- 
surance. Phone: 609-243- 
4200. URL: http://www. in- 


sweb.com/carriers/amre/index 


-htm 


Marshall & Swift, 101 College 
Road East, Princeton; compil- 
ing of construction cost data. 
Phone: 609-987-8333. URL: 
http://www.marshall- 
swift.com 


Princeton Insurance Compa- 
nies, 746 Alexander Road, 
Princeton; professional, gen- 


eral liability, and property insur- 


ance coverages to account- 
ants and health care 
practitioners. Phone: 609-452- 
9404. URL: http://www.pin- 
sco.com 


Designed as a virtual library 
the site gives a few tips on 
how to avoid malpractice suits 
as well as a short quiz. The 
most fun you can have there is 
in the employee bios section. 
Not-only are the employees’ 
professional qualifications 
listed, but so are their hobbies, 
linked to related home pages. 


iN. 


At ICM we Educate, we don’t just train. In fact, you won’t even find the word “training” in 
our name. At ICM we Add Value to YOUR learning experience! That’s why we have such an 
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Authorized Technical 
Education Center 
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Center 


= 


vw 


PROMEIRIC | 


Integrated Computer Management 
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_ impeccable reputation in our industry. 
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The Spiro Group, 5 Inde- 
pendence Way, Princeton: em- 
ployee benefits and 401K ad- 
vice. Phone: 609-275-5858. 
URL: http://www.spiro- 
group.com 


Designed by Princeton In- 
ternet Group. 


Stocks 


Merrill Lynch & Co. Inc., 800 
Scudders Mill Road, Prince- 
ton. Phone: 609-282-1212. 
URL: http://www. merrill- 
lynch.ml.com/ 


A first class page, clear clear 
Clear, and fast fast fast. Go 
here for a tutorial on personal 
finance with print-out pages to 
do your figuring and clear ad- 
vice. Also here, sections on in- 
vestment, business, Washing- 
ton Watch (with editorials from 
John Steffens’ perspective), 
delayed quotes & quote 
lookup. And links to the har- 
vest of home pages created 
on “Take Our Daughters to 
Work Day” 


Minor caveats: research arti- 
cles have no visible date (you 
can check to see when they 
were posted by burrowing into 
the HTML version of Docu- 
ment Source) and the one-sen- 
tence Real Audio audio clips, 
with a Reagan-like voice intro- 
ducing each section, have lim- 
ited value. 


investment 
- Services 


Franchise Network of New 
Jersey, 27 Pin Oak Drive, 
Lawrenceville; franchising ad- 
vocate. Phone: 609-883-5677. 
URL: http://www.frannet- 
group.com 


Leasing 
Services 


Interpool, 211 College Road 
East, Princeton; chassis pool 
management, chassis & con- 
tainer leasing systems. Phone: 
609-452-8900. URL: 
http://www.interpool.com 


Nifty red and black colors for 
this promotional site that has 
SEC filings, outside reports, 
and real time stock quotes. 
Links to other transportation 
sites are useful. Edward Gra- 
ham, webmaster. 


Venture Capital 


Accel Partners, 1 Palmer 
Square, Princeton. Phone: 
609-683-4500. URL: 
http://www.accel.com 


Good example of how to cre- 
ate a sense of community on 
the Web. Accel runs pictures 
of clients at their company 
party, called “CEO” day, and 
links to the client’s sites. Not 
only is it fun, but it’s savvy. 
You click on each photo you 
want to see, so there’s no un- 
necessary waiting. Also here: 
very good articles. “Advice for 
First Time Entrepreneurs,” 
thoughtful bios of the partners, 
jobs available at the partner 
firms, and multiple other links, 
should keep you reading. 


Edison Venture Fund, 997 
Lenox Drive, Building Three, 
Lawrenceville; equity financing 
and guidance to growing com- 
panies with proprietary tech- 
nologies or unique services in 
emerging markets. Phone: 
609-896-1900. URL: 
http://www.edisonven- 
ture.com 


This venture capital company 
has just made its brochure 


available on the ‘Net, including 
the biographies of the part- 
ners. Tammy Barringer is the 
webmaster and Global Enter- 
prise Services is the service 
provider. 


Technology Management & 
Funding LP (TMF), 707 State 
Road, Princeton; private lim- 
ited partnership that builds eq- 
uity value in portfolio of early- 
stage technology companies 
by creating and managing 
commercialization partner- 
ships. Phone: 609-921-2001. 
URL: http://www.tmflp.com 


Small technology developers 
seeking information about pat- 
ents or government programs 
or ways to attract funding from 
large corporations without los- 
ing control of their ship now 
have a resource on the Web. 
Also, info about the firms in 
TMF’s portfolio. 


Designed by Princeton In- 
ternet Group. 


Foreign Trade 


JKH International, 7 llene 
Court, Belle Mead; manage- 
ment service for German and 
Austrian companies offering 
marketing, accounting, distribu- 
tion, office administration, and 
contract negotiation. Phone: 
908-281-0393. URL: 
http://www. met- 
roguide.com/jkh 


Practice your German, 

French, or Spanish here; you 
can get these pages in three 
languages. It is aimed at Euro- 
pean clients and offers them 
marketing services at United 
States prices. 


Foundations 


Center for Health Care Strate- 
gies, 353 Nassau Street, 
Princeton; administration of 


health care programs funded 
principally by Robert Wood 
Johnson Foundation. Phone: 
609-279-0700. URL: 
http://www.chcs.org 


Erika Miles, webmaster. 


Robert Wood Johnson Foun- 
dation, 50 College Road East, 
Princeton; private health care 
philanthropy. Phone: 609-452- 
8701. URL: http://www.- 
rwjf.org 
If all the health industry were 
as straightforward as the 
home page for this major foun- 
dation, we would all spend far 
more time.on helping well peo- 
ple stay well and getting sick 
people better. The page opens 
quickly and states the founda- 
tion’s purpose directly: “mak- 
ing grants to improve the 
health and health care of all 
Americans.” 


You imagine that much of the 
page’s content is in response 
to frequently asked questions 
that would otherwise torment 
the foundation’s telephone op- 
erators. What are your 
chances of getting a grant? 
Even though the foundation 
gives out $160 million a year, 
only 1 in 20 requests get 
funded. What doesn’t the foun- 
dation fund? The list includes 
direct support of individuals; 
ongoing general operating ex- 
penses; capital costs; basic 
biomedical research; and re- 
search on unapproved drug 
therapies or devices. 


Center for Computer Aids for 
Industrial Productivity, Pis- 
cataway; New Jersey Commis- 
sion on Science and Technol- 
ogy. Phone: 908-445-4208. 
URL: http://www.caip.rut- 
gers.edu/ 


Brochure, detailed discussions 


TEXT - GRAPHICS - PHOTOGRAPHS 
E-MAIL - RESPONSE FORMS - REAL AUDIO 
CUSTOM PROGRAMMING 


AdPage Internet Services, Inc. 


of research projects with key 
word search engines. 


New Jersey Department of La- 
bor, Trenton; for Workforce 
New Jersey Public Information 
Network. Phone: 609-292- 
2323. URL: http://www.- 
wnjpin.state.nj.us 


Cranbury Township, 23 North 
Main Street. Phone: 609-395- 
0544. URL: http://home.navi- 
soft.com/cranburylion.in- 
dex.htm 


Rutgers Cooperative Exten- 
sion of Mercer County, 930 
Spruce Street, Trenton; eco- 
nomics agriculture, administra- 
tion of 4-H clubs. Phone: 609- 
989-6833. URL: 
http://cook-college.rut- 
gers.edu/wwwirce.htm 


Small Business Administration, 
60 Park Place, Newark. 
Phone: 201-645-6064. URL: 
http://www.sbaon- 
line.sba.gov 


Somerset County Economic 
Development Office, 20 
Grove Street, Somerville. 
Phone: 908-231-7129. URL: 
http:/www.webcam.com 


Trenton Convention Visitors 
Bureau, Lafayette at Barrack 
Street, Trenton; visitors center 
open seven days, help for indi- 
viduals, businesses and gov- 
ernment in planning events or 
meetings in Trenton. Phone: 
609-777-1770. URL: 
http://www.prod- 
works.com/trenton/ 

Dates, a link to the weather at 
nj.com, nicely organized. 


Helene Fuld Medical Center, 
750 Brunswick Avenue, Tren- 
ton; 353-bed acute care teach- 


Continued on following page 
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ing hospital, serving Trenton 
and surrounding areas, serv- 
ices in mental health, emer- 
gency care, infectious dis- 
eases, dialysis, new obstetric 
unit. Phone: 609-394-6000. 
URL: http://www.helene- 
fuld.com 


I-STAT Corp., 303 A College 
Road East, Princeton; diagnos- 
tic blood analysis equipment 
manufacturing, also at 109 
Morgan Lane. Phone: 609-243- 
9300. URL: http://www.i- 
stat.com 


~ Lodging 


Novotel Princeton Hotel, 100 
Independence Way, Prince- 
ton; 180-room, full service ho- 
tel, with meeting rooms, health 
club, and restaurant, Cafe Ni- 

— cole. Phone: 609-520-1200. 
URL: http://www.novotel/wel- 
come.com 


Law 


Robert A. Felmeister, 601 Ew- 
ing Street, Princeton; general 
practice with emphasis on real 
estate. Phone: 609-924-5889. 
URL: http://www.the- 
core.com/felmeister 


Saul, Ewing, Remick & Saul, 
103 Carnegie Center, Prince- 
ton; based in Philadelphia, all 
aspects of law, at this office — 
litigation and environmental : 
law; six attorneys. Phone: 609- 

_ 452-3100. URL: http://www.- 
saul.com 


_ Smith, Stratton, Wise, Heher 
& Brennan, 600 College Road 
East, Princeton; corporate and 
securities law; 16 partners, 34 
attorneys total. Phone: 609- 
924-6000. URL: http://www.- 
sswhb.com 


Law Services 


GRS Economic Expert Wit- 


ness Service, 29 Tee-Ar 
Place, Princeton; expert wit- 
nesses in economics. Phone: 
609-921-8559. URL: 
http://pluto.njcc.com~grs 


Questioned Documents Inc.., 


20 Nassau Street, Princeton; 
forensic document examiner. 
Phone: 609-924-8193. URL: 
http://www.forgerynet.com 


Library 


Information 


Recording for the Blind & 
Dyslexic, 20 Roszel Road, 
Princeton; non-profit, record- 
ing and distribution of profes- 
sional and educational materi- 
als, including textbooks, in 
audio and computer format. 
Phone: 609-452-0606. URL: 
http://www.rfbd.org 


Success stories of grateful us- 
ers of this service, brochure- 
like explanations of the serv- 
ice, and useful links. 


South Brunswick Public Li- 
brary, 110 Kingston Lane, 
Monmouth Junction; call exten- 
sion 280. Phone: 908-329- 
4000. URL: http://www.cyber- 
comm.net/~sobr 


Instructions on how to access 
this library’s catalog through 
the CARL connection, links to 
the Adam Gordon Bikeway (a 
virtual tour) and lots of other 
community links. 


Trenton Public Library, 120 
Academy Street, Trenton; also 
at 200 North Hermitage Ave- 
nue, 701 North Clinton Ave- 
nue, and 1115 Greenwood 
Avenue. Phone: 609-392- 
7188. URL: http://www.prod- 
works.com/trenton/library 


Not getting the results 
want from your web site? 


starts 


problem areas, 
and execute strat 


a! 


STeP 


here ._ 


Our Next Step Services can 
evaluate your web site, 
and then, 


identify 
define 
egies to fix 


them. 
We begin with sizing up your ’ 
. target audience, and follow it y) 


engaging and effe 


: Leet us help make your web ’ 
call 


site deliver, 


through to designing web site i 
features and links to make sure / 
your site is easily accessible, Z 


ctive. 


us. ti 


[4 


we 


webme 
prin 


Dbmender 


a division of aheckel+co., inc. 


609.921.0209 


nder@aheckelco,com 
ceton, new jersey 


Management 
Consultants 


Gil Gordon Associates, 10 
Donner Court, Monmouth 
Junction; concentrating in tele- 
commuting issues. Phone: 
908-329-2266. URL: 
http://www.gilgordon.com 


Bruce Graev & Associates, 
666 Plainsboro Road, 
Plainsboro; marketing and fi- 
nancial services, new products 
and services. Phone: 609-799- 
0440. URL: http://www.- 
com/~mind/bgassoc.htm 


The Kelsey Group, 600 Execu- 
tive Drive, Princeton; consult- 
ants to print publishers about 
emerging technologies. 

Phone: 609-921-7200. URL: 
http://www. kelsey- 
group.com/kelsey 


These people are in the busi- 
ness and they know how to 
make a site look good but load 
quickly. A daily yellow page 
website analysis (Sharper Im- 
age, when we looked) offers 
useful perspectives that can 
translate to your own busi- 
ness. Also here, conference re- 
ports, teasers on TKG’s fax 
newsletter, more. 


Andrea S. Mandel Associ- 
ates, 46 Ellsworth Drive, Rob- 
binsville; packaging technical 
consultant to business and in- 
dustry, member IOPP Consult- 
ants Council. Phone: 609-799- 
3956. URL: 
http://pages.prodigy.com/as- 
mandel 


MIB Services Inc., 67 Scotch 
Road, Ewing; pre-employment 
screening services and back- 
ground reports on job appli- 
cants. Phone: 609-882-5999. 
URL: http://www.mibis.com 


Princeton Learning Systems, 
116 Village Boulevard, Prince- 


ton; development of financial 
and securities industry compli- 
ance and education systems, 
Financial Services University. 
Phone: 609-734-7447. URL: 
http://www.fsu.org 


Highly interactive database ap- 
plications for such trade 
groups as the Securities Indus- 
try Association, American 
Bankers Association, and the 
National Association of Life 
Underwriters. Storing and proc- 
essing testing and registration 
data, also purchase and order- 
ing transaction information, de- 
signed by Princeton Internet 
Group. 


SCH & Company, 1323 Taylor 
Court, Lawrenceville; market- 
ing, business strategy, informa- 
tion technology. Phone: 609- 
531-1373. URL: 
http://www.schoco.com 


Sports Management Enter- 
prises, 264 Wall Street, 
Princeton; marketing manage- 
ment, US market develop- 
ment, licensing, sports promo- 
tion, consulting, and executive 
recruiting. Phone: 609-924- 
6070. URL: http://www.onli- 
nesports.com 


Systems & Information Con- 


sulting Organization LLC, 
116 Village Boulevard, Prince- 
ton; business and information 
technology consulting. Phone: 
609-951-2249. URL: 
http://www.sicor.com 


Tecker Consultants, 427 


Riverview Executive Park, 
Trenton; international consult- 
ing practice focused on meet- 
ing the special needs of asso- 
ciations managing through 
change. Phone: 609-396- 
7998. URL: http://www.- 
tecker.com 


Vide-O-Go Inc./That’s Infotain- 


ment!, Princeton; distributor of 
“how-to” audio and video cas- 
sette learning programs for 


personal and professional de- 
velopment. Phone: 609-716- 
1989. URL: http://www.- 
home.aol.com/videogo 


Manufacturing 


Ariel Corporation, 2540 Route 
130, Cranbury; engineering, 
development, and manufactur- 
ing of digital signal proces- 
sors. Phone: 609-860-2900. 
URL: http://www.ariel.com 


Electron Transfer Technolo- 
gies, 5 Crescent Avenue, 
Rocky Hill, Princeton; re- 
search and manufacture of 
electrochemical equipment for 
point of use chemical genera- 
tion. Phone: 609-921-0070. 
URL: http://www.PInG- 
site.com/ett 


Designed by Princeton In-- 
ternet Group. 


MQS Inc., 241 Forsgate Drive, 


Jamesburg; services for the 
pharmaceutical and medical 
device industries. Phone: 908- 
656-0300. URL: http://chel- 
sea.ios.com/~masinc/ 


This site is mostly a company 
brochure, talking about things 
like technology transfer, reen- 
gineering, product develop- 
ment, and so on. We like it be- 
cause it has one of the latest 
and greatest search engines 
cued up — Metacrawler 
(http://www.metac- 
rawler.com), which could be- 
come the standard in high- 
powered customized search 
vessels over the next year. 


Scientific Services Company, 


5 Crescent Avenue, Rocky 
Hill; manufacturer of a vacuum 
tube used in pollution control. 
Phone: 609-921-3358. URL: 
http://www.mcunltd.com/pid- 
lamps 


4) 


en ee on 
Isnt It Time You 

f Upgraded Your Own Software? 
- If you’re struggling with software upgrades, maybe it’s time to upgrade the 


most important software of all— yours. With computer training from ExecuTrain, 
just one day of our instructor-led training can increase your productivity 30%. 
So call today and get your own upgrade. : 


CC; Mail 


Word for Windows 6,0 
Excel 5.0 Beginning 
Access 2.0 Beginning 
PowerPoint 4.0 Beginning 


Course e. Date 
AmiPro 3.1 Beginning May 22, 30 / June 12 / July 2 / Aug 2 
WordPro 4.0 Beginning ' . May 24/ July 17, 23 
PowerBuilder 4.0 ~ Aug 26- 29 


May 16, 22, 24, 29 / June 4, 12, 1 4, 19, 20, 24. 27 
May 17, 21, 23, 24, 29, 30, 31 / June 3, 4,7, 12, 18, 24 
June 5, 10, 19, 21, 27 
June 4, 7, 13, 18, 21 / July 1, 3, 11, 16, 22, 31 


July 8, 9, 19, 24, 25, 26 


July 19 


W Execulrain. 


The Computer Training Leader 


6 Campus Drive 
Parsippany, NJ 07054 
(201) 539-4444 


© 1994, ExecuTrain Corporation. All Rights Reserved. 


ExecuTrain of New Jersey 
2 Tower Center Blvd. 


(908) 937-9600 


E. Brunswick, NJ 08816 


)) 


Py) 


J) 


EXPLORING THE INTERNET ¢ MAY 29, 1996 


Goodrich & Sherwood Asso- 
ciates Inc., 1 Independence 
Way, Princeton; outplacement, 
executive search. Phone: 609- 
452-0202. URL: http://www.- 
gsai.com 


Integro Staffing Services, 993 
@ Lenox Drive, Lawrenceville: 
~ temporary staffing. Phone: 
609-844-7535. URL: 
http://www. pingsite.com/inte- 
gro 


Designed by Princeton In- 
ternet Group. 


@- The Professional Roster, 
1000 Herrontown Road, 
Princeton; volunteer-staffed 
nonprofit community service 
job information center. Phone: 
609-921-9561. URL: 
http://www. prince- 
tonol.com/proster 


® Optimum Graphics, 10-19 Ra- 
vens Crest Drive, Plainsboro; 
corporate and commercial 
printing. Phone: 609-897- 


1295. URL: http://www.- 
nerc.com/~optimum 


Rad 


American Cyanamid Agricul- 
tural Research Division , 
Quakerbridge Road, Prince- 
ton. Phone: 609-799-0400. 
URL: http://www.cy- 
anamid.com 


* Bracco Diagnostics Inc., 107 
College Road East, Bracco 
. Research USA, 305 College 
Road East, Princeton; diagnos- 
tic imaging. Phone: 609-514- 
2200. URL: http://www.- 
bracco.com 


Chilworth Technology Inc., 
11 Deer Park Drive, Mon- 


mouth Junction; industrial 
safety testing and consulting 
with emphasis on dust explo- 
sions, chemical reactivity, and 
electrostatic hazards. Phone: 
908-274-0900. URL: 
http://www.chilworth.com 


David Sarnoff Research Cen- 
ter, Princeton; electronic and 
information technologies. 
Phone: 609-734-2000. URL: 
http://www.sarnoff.com 


The Sarnoff site, which opens 
with a dramatic rendering of a 
clickable cube, is an impres- 
sive resource for Sarnoff 
spinoffs, divisions, and tech- 
nologies — TV, HDTV, digital 
imaging, human-computer in- 
terfaces, and computer vision. 
Sarnoff also offers an employ- 
ment opportunities page with 
more than 20 jobs listed. Cer- 
tainly, if the goal of the Web is 
info for info’s sake, this site’s a 
contender. We just wish they 
would make the printing on the 
close side of the cube a little 
larger. 


Institute for Advanced Study, 
South Olden Lane, Princeton, 
private, non-profit center dedi- 
cated to fundamental research 
and learning in humanities, so- 
cial sciences, physical sci- 
ences, and mathematics. 
Phone: 609-734-8000. URL: 
http://www.ias.edu 


Mathematica Policy Re- 
search, 101 Morgan Lane, 
Princeton; social policy re- 
search and data collection. 
Phone: 609-799-3535. URL: 
http://www.mprnj.com 


Mobil Research and Develop- 
ment Corporation, Pen- 
nington-Rocky Hill Road, 
Princeton. Phone: 609-737- 
3000. URL: http://www.mo- 
bil.com 


Northrop Grumman Corpora- 
tion, 4 Independence Way, 


Princeton; advanced energy 
research. Phone: 609-520- 
0220. URL: http://www.- 
grump.com 


Princeton Plasma Physics 
Laboratory, Princeton Univer- 
sity, Princeton; magnetic fu- 
sion energy research funded 
by the US Department of En- 
ergy. Phone: 609-243-2000. 
URL: http://www.pppl.gov 


Michael D. Williams heads the 
engineering and technology 
department. The website was 
developed in-house. 


Transcell Technologies Inc., 
2000 Cornwall Road, Mon- 
mouth Junction; core technolo- 
gies involving carbohydrate 
chemistry. Phone: 908-821- 
0550. URL: http://www.tran- 
scell.com 


Electronic R&D 


Hitachi America Ltd., 307 Col- 
lege Road East, Princeton; re- 
search and development divi- 
sion, advanced TV and 
systems laboratory, high defini- 
tion television research. 
Phone: 609-520-0071. URL: 
http://www. hitachi.com 


MMTC, 12 Roszel Road, 
Princeton; microwave technol- 
ogy research. Phone: 609-520- 
9699. URL: http://www.- 
mmtc.com 


NEC Research Institute Inc., 
4 Independence Way, Prince- 
ton; basic research in physical 
and computer science. Phone: 
609-520-1555. URL: 
http://www.neci.nj.nec.com 


Panasonic Technologies Inc., 
2 Research Way, Princeton. 
Phone: 609-734-0800. URL: 
http://www.research.pana- 
sonic.com 


The Princeton facility main- 
tains this worldwide site for the 


research arm of Matsushita 
Electric Industrial Co. 


Siemens Corporate Research 
Inc., 755 College Road, 
Princeton; exploratory and ap- 
plied research in software engi- 
neering, imaging/optical data 
processing, and learning sys- 
tems. Phone: 609-734-6500. 
URL: http://www.sie- 
mens.com 


Commercial 
Real Estate 


Colliers Houston & Com- 
pany, 275 Old New Brunswick 
Road, Piscataway. Phone: 
609-497-0090. URL: 
http://silo.colm/com- 
real/houston.htm 


TKO Real Estate Advisory 


Group Inc., 100 Youngs 
Road, Mercerville; home 
pages for real estate compa- 
nies. Phone: 609-587-6200. 
URL: http://www. prop- 
erty.com 


Ted Kraus has begun to make 
money — $15,000 to $28,000 
— from his Web site. He uses 
it to market his $239 Dealmak- 
ers newsletter and his $429 di- 
rectory. “It has helped the im- 
age of the brokerage end 
because we were one of the 
first to have a Web site. What 
is it worth? What is institu- 
tional advertising worth.” 


His site offers lists of commer- 


cial property for sale and lease 
nationwide; the full text of The 
Dealmakers newsletter; files 
and shareware on real estate 
to download; a question and 
answer section; and a place to 
post press releases. There are 
also hyperlinks to other sites, 
including not only other home 
pages devoted to real estate, 
but also Ted Kraus’s own refer- 
ral page, which lists contact 


names of brokers, manage- 
ment companies, investors, 
services, and financing organi- 
zations involved in commercial 
real estate. The page also tells 
a visitor how to sign up for 
Kraus's real estate Internet 
newsgroups. One advertiser 
takes a small ($1,000) ad in 
the Wall Street Journal and re- 
fers to his home page at this 
site for more details. 


The Victor Company, 116 ViI- 
lage Boulevard, Princeton; 
specializing in tenant repre- 
sentation, member IDRC and 
ITRA. Phone: 609-452-0610. 
URL: http://www.- 
nerc.com/~victorco 


Office Centers 


Straube Centers International 
Corp, 106 West Franklin Ave- 
nue, Pennington. Phone: 609- 
737-3322. URL: http://www.- 
straube.com/straube 


Come here for a quick update 
on Web-use statistics. The ex- 
tensive hyperlinked brochure 
is nicely organized, and useful 
for figuring out this rather com- 
plicated grouping of compa- 
nies — shared offices, im- 
port/export, regional centers, 
and more. E-deZign Group is 
the Internet consultant. 


Residential 
Real Estate 


N. T. Callaway Real Estate, 4 
Nassau Street, Princeton; resi- 
dential, commercial, and real 
estate management. Phone: 
609-921-1050. URL: 
http://www.prince- 
tonol.com/biz/callaway/ 


Coldwell Banker/Schlott Real- 
tors, 10 Nassau Street, Prince- 


Continued on page 23 


DIGITAL COLOR SLIDES 
DIGITAL COLOR KODAK PRINTS 

DIGITAL CD-ROM DATA STORAGE 
DIGITAL VU-GRAPHS 

DIGITAL RESTORATION 

HIGH-RES DRUM SCANS 

FLAT BED SCANS 

24/48 HR. STD. TURNAROUND 

4 HR. RUSH SERVICE AVAILABLE 
MANY SOFTWARE PROGRAMS 

10 YEARS EXPERIENCE IN INDUSTRY 


FULL PROFESSIONAL PHOTO & LAB 
SERVICES AVAILABLE ON SITE 


ALL FILM PROFESSIONALLY PROCESSED 
IN HOUSE BY KODAK CERTIFIED Q-LAB 


: CALL US FOR A FREE CONSULTATION ABOUT HOW YOU CAN USE DIGITAL 
IMAGING TO ARCHIVE YOUR COMPANY’S GRAPHICS & BUSINESS INFORMATION 
AS o 


EMT 


At last Princeton and Central New Jersey have a site to call home 


PrincetonInfo.com 


Backed by the editorial resources of U.S. 1 Newspaper, this home page provides users from all over 
the world with a fast and efficient gateway into Princeton and central New Jersey community: 


Events: Find out what’s happening today or tomorrow or a year from today — in any of three dozen 


categories. 


Companies: Find out who’s who and what's what in our data base of more than 4,000 central New 
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Don’t Let the Worid 
Pass You By 


on the World Wide Web: 


Jersey companies, sorted into more than 150 categories. 


Business Services: Search listings of companies and professionals ready to help you. Get more 


information instantly by clicking on their E-mail address or URL name. 


Job Bank: List your job openings, or submit a job-wanted ad if you’re looking for employment, to a 


data base that will be accessible to everyone using the World Wide Web. 


Travel information: Refer to princetoninfo.com for up-to-date timetables and telephone contacts. 
Discover the recreational and cultural resources that Princeton and central New Jersey have to offer both 


visitors and area residents. 


Point your browser to 


e 1 i wets Heepewng? 
Princeton nro.com ies ee 
ere Day in 50 Categories 
The interactive guide to ie. 


what’s happening in Princeton | 
and Central New Jersey. 


Published by U.S. 1 Newspaper 


Most of these pages are available now and others are imminent, so surf to this page now and 


Dining & Entertainment 
Restaurant Guide, 
Hot Spots & Singles Groups 


Classifieds 
80 categories 
Ads & Order Form 


Job Bank 

Help Wanted, 
Jobs Wanted 

Ads & Order Form 


http://www.princetoninfo.com 


Travel Guide 
Train Schedules, 
Historic & Campus 


Sites, Outdoor Fun 


Survival Guide 
Helpful Info For Growing 
Your Business or 


Advancing Your Career 


ew oarerecensui 


Companies to New Now 
Watch in 1996 Important News 
As featured in and Features from 
U.S. 1 Newspaper 


U.S. 1 Newspaper 


Business Directories 
Who's Who, 
What’s What 


In Central New Jersey 


About U.S. 1 

How to Access 
Princeton's Business 

and Entertainment Weekly. 


bookmark it for later. And let us Know what you think. 


For information about participating in this exciting new medium, call U.S. 1 at 609-452-0038. 


jj 


d 
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Continued from page 21 


ton. Phone: 609-921-1411. 


URL: http://www.coldwell- 
banker.com 


Hedden Realtors, 1161 Law- 
rence Road, Lawrenceville: 
also commercial. Phone: 609- 
538-8100. URL: www.de- 
tour.com/~hedden 


e Re/Max Premiere Properties, 
23 Route 31, Pennington; relo- 
Cation specialist. Phone: 609- 
137-7474. URL: http://www.- 
remax.com 


Weichert Realtors, 350 Nas- 
sau Street, Princeton: residen- 

: tial and commercial sales. 

a Phone: 609-921-1900. URL: 

http://www.cyber- 

enet.net/~alanwait/ 


Though Weichert has a corpo- 
rate page at Weichert.com, 
Alan Wait, a real estate agent 

— from this office, has his own 
home page, describing Prince- 
ton area communities, 
schools, taxes, and the local 

2 real estate market. It links to 
other pages with Princeton in- 
formation. “I have already re- 
ceived inquiries from people 
considering relocating from all 
parts of the United States and 
from Europe,” says Wait. 


ITEX Corporation, 1100 Route 
33, Hamilton Square; ITEX is 
the largest retail trade ex- 
change in North America and 
is the only public company in 

s the barter network business. 
Phone: 609-584-0800. URL: 
http://www.itex.net 


Sipsy Chemical Co. Inc., 2137 
Lexington Square Commons, 
Route 33, Hamilton Square; 
sales and marketing arm of 
French fine chemical pro- 
ducer, multistep chemical reac- 
tions and Asymmetric chemi- 
cal reactions. Phone: 
609-586-2369. URL: 

@ http://www.sipsy.com 


Designed by Princeton In- 
.ternet Group. 


Berlitz International, 400 Alex- 
ander Park, Princeton; interna- 
tional headquarters of 323 lan- 

@ guage centers, and publishing 
and translation operations in 
34 countries, prototype of re- 
tail outlet. Phone: 609-924- 


—— 


~ When: 


8500. URL: http://www.ber- 
litz.com 


Princeton YWCA, Paul Robe- 


son Place, Princeton; career 
planning, business skills, sup- 
port groups, leadership train- 
ing, continuing education. 
Phone: 609-497-2100. URL: 
http://www.princetonol.com 


Raritan Valley Community 


College: Institute for Busi- 
ness & Professional Devel- 
opment, Route 28 and Lam- 
ington Road, Somerville; 
day-long, evening, and week- 
end seminars, conferences, 
lectures, also customized in- 
house training. Phone: 908- 
926-1200. URL: http://www.- 
raritanval.edu 


Monday Morning Inc. Child 
Care, Princeton; child care — 
recruitment, screening, and 
monitoring caregivers, ongo- 
ing management service. 
Phone: 609-799-5588. URL: 
http://www.MondayAM.- 
com/MondayMorning.html 


Princeton Montessori School, 
487 Cherry Valley Road, 
Princeton; programs for chil- 
dren birth through 8th grade. 

. Phone: 609-924-4594. URL: 
http://www.pmonts.pvt.- 
k12.nj.us | 


Mercer County Community 
College, 1200 Old Trenton 
Road, Trenton; two-year col- 
lege with community educa- 
tion division, also at North 


’ Broad and Academy Streets, 


James Kerney Campus. 
Phone: 609-586-4800. URL: 
http://www.mccc.edu 


Princeton University, 1 Nas- 
sau Hall, Princeton. Phone: 
609-258-3000. URL: 
http://www.princeton.edu 


Princeton University Depart- 
ment of Athletics, Princeton; 
administration of all athletic 
programs. Phone: 609-258- 
3535. URL: http://www.athlet- 
ics.princeton.edu/ 


Raritan Valley Community 
College, Route 28 and Lam- 
ington Road, Somerville; com- 
munity college serving Somer- 
set and Hunterdon counties, 
with 10,000 full- and part-time 
students and a 1,000-seat 
theater. Phone: 908-526-1200. 


Thursday, July 25 


4pm: Symposium 


Where: 


5-8pm: Showcase 


Princeton 


Hyatt Regency 


*! Admission: Free 
but please RSVP 


URL: http://www. raritan- 
val.edu 


Rider University, 2083 
Lawrenceville Road, 
Lawrenceville; college with 
5,500 students, 50 under- 
graduate and 14 graduate pro- 
grams, and five schools. 
Phone: 609-896-5000. URL: 
http://www. rider.edu 


Rutgers University Graduate 
School of Management, 81 
New Street, Newark; graduate 
business program offering 
MBA, executive MBA, and 
Ph.D in management, MBA in 
professional accounting. 
Phone: 201-648-5177. URL: 
http://www.rutgers.edu/ac- 
counting/raw/gsm/gsm.html 


Rutgers, the State University 
of New Jersey, Old Queens 
Building, New Brunswick; 
state university with 7,000 em- 
ployees, 40,000 students, and 
three sites. Phone: 908-932- 
1766. URL: http://www.rut- 
gers.edu 


Thomas Edison State Col- 
lege, 101 West State Street, 
Trenton; 11 associate and bac- 
calaureate degrees for adult 
students in 119 areas of study. 


~ Phone: 609-984-1150. URL: 


http://www.tesc.edu 


' Trenton State College, Hill- 


wood Lakes, Trenton; five 
schools — arts and sciences, 
business, education, nursing, 
and technology. Phone: 609- 
771-1855. URL: http://www.- 
trenton.edu 


Private Schools 


American Boychoir School, 
19 Lambert Drive, Princeton; 
professional choir, and school 
grades 5 through 8. Phone: 
609-924-5858. URL: 
http://www.prince- 
tonol.com/groups/boychoir 


The Hun School of Princeton, 
176 Edgerstoune Road, 
Princeton; college preparatory 
school for 500 boys and girls 
in grades 6 through 12, board- 
ing and day students. Phone: 
609-921-7600. URL: 
http://www.hun.k12.nj.us 


The Peddie School, South 
Main Street, Hightstown; 
eighth grade through post- 
graduate year, 500 students, 
boarding and day. Phone: 609- 
490-7500. URL: http://www.- 
peddie.k12.nj.us 
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Princeton Regional Schools, 
25 Valley Road, Princeton. 
Phone: 609-924-9322. URL: 
http://www.prs.k12.nj.us/ 


West Windsor-Plainsboro Re- 
gional School District, 505 
Village Road West, Princeton 
Junction; public school sys- 
tem, also adult education, 
child care. Phone: 609-799- 
0200. URL: http://www.- 
njcc.com/~wwp 


Educational 
services 


Educational Testing Service, 
Rosedale Road, Princeton; 
educational testing, measure- 
ment, and research, also at 
the Carnegie Center. Phone: 
609-921-9000. URL: 
http://www.ets.org 


Mixed in with ETS Net’s merits 
is one heckuva corporate 
come-on: While it touts prac- 
tice test questions, not one is 
offered. What is available? In- 
formation on how to get the ap- 
propriate ETS books on taking 
GREs, SATs, and GMATs 
(that’s where the sample ques- 
tions are). The ETS Online 
Magazine is more impressive, 
with quick-loading graphics. 
There’s plenty of information 
for parents, in particular about 
financing college and how 
ETS will do its own analysis of 
your finances. The ETS store 
gives users opportunity to buy 
things online, using Netscape 
Merchant and digital shopping 
carts. There’s links to the Job 
Web, and a Mosaic job 
search. In the careers section, 
a link to ETS’ System of Inter- 
active Guidance and Informa- 
tion is offered. 


New Jersey Mathematics Coa- 
lition, Rutgers Center for 
Math, Science, and Computer 
Education, New Brunswick; 
catalyst for the improvement 
of mathematics education and 
of the public’s understanding 
of math. Phone: 908-445- 
2894. URL: http://dimacs.rut- 
gers.edu/nj_math_coalition/ 


- The Princeton Review of New 


Jersey, 252 Nassau Street, 
Princeton; preparation for 
standardized exams. Phone: 
609-683-0082. URL: 
http://www.review.com 


Rush Holt for Congress, 180 
Alexander Street, Princeton. 
Phone: 609-683-7148. URL: 
http://pluto.njcc.com/~rholt 


Rush Holt. This is a reason- 
able Web site that one imag- 
ines will soon become part of 
the standard political armor. 
All candidates will have a 
page where they can tell any- 
one who cares exactly what 
they stand for — without the 
space and time constraints im- 
posed by the traditional media. 


It still has a long ways to go. 
We checked the page on May 
22, a day when Holt’s support- 
ers were still trying to pick up 
recycled print copies of U.S. 
1’s May 15 edition, which fea- 
tured an in-depth profile of the 
candidate. But the most recent 
“news” article summarized on 
the Web page was from April 
27. And the page that prom- 
ised to show the geographical 
boundaries of the 12th district 
featured a map that was virtu- 
ally unreadable, even on our 
17-inch SVGA monitor. 


Telephone 
Equipment 


Bell Atlantic Meridian Sys- 
tems, 3 Independence Way, 
Princeton; joint venture be- 
tween Bell Atlantic and North- 
ern Telecom. Phone: 609-987- 
3803. URL: 
http://www.nortel.com 


Associations 


Central Bucks Chamber of 
Commerce, 115 West Court 
Street, Doylestown; Phone: 
215-348-3913. URL: 
http://www.- 
voicenet.com/bucks 


National Association of 


Scholars, 575 Ewing Street, 
Princeton; headquarters of 
academic organization defend- 
ing academic standards and in- 
tellectual integrity in higher 
education. Phone: 609-683- 
7878. URL: http://www.- 
nas.org 


National Human Resource As- | 


sociation, c/o Shaker Advertis- 
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ing, East Brunswick; Phone: 
908-238-7300. URL: 
http://www.njshrm.com/hr 


Rotary Club of Princeton, 
Princeton; Phone: 609-924- 
5518. URL: http://www.- 
princetonol.com/groups/ro- 


tary 
Communication 
Groups 


Moving Image Professionals 
of Central NJ, 225 Elizabeth 
Avenue, Hamilton; profes- 
sional organization for anyone 
involved with video and multi- 


media production, including tal 


ent and vendors, 908-545- 
5338. Phone: 609-394-4818. 
URL: http://www.tvis@njcc.- 
com 


National Association for 
Sales Professionals, 20 
Tamar Court, Lawrenceville; 
Phone: 609-520-4634. URL: 
http://www.nasp.com 


New Jersey CAMA, Princeton; 


non-profit alliance of members 


of central NJ’s communica- 
tions industry to improve com- 
munications, advertising, and 
marketing. Phone: 609-890- 
9207. URL: http://www.- 
btb.com/cama 


) 
. 


: 
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Princeton ACM/IEEE Com- 
puter Society, Princeton; 
Phone: 609-895-1375. URL: 
http://info.acm.org/~prince- 
tonacm 


Princeton Macintosh Users’ 


Group, Stanhope Hall, Prince- 


ton; hotline at 609-252-1163. 
Phone: 609-258-5730. URL: 
http://pupgg.prince- 
ton.edu/~pmug/ 


Software Association of New 
Jersey, 941 Whitehorse Ave- 
nue, Trenton; association de- 
voted to expansion and im- 
provement of the software 
industry. Phone: 609-890- 
9207. URL: http://www.- 
bluestone.com/sanj 


Trenton Computer Festival, 


54 Concordia Center, Cran- 
bury; Phone: 609-655-4999. 
URL: http://www.dor- 
sai.org/fair 


ea 


North American Electric Reli- 


ability Council, 116-390 Vil- 
lage Boulevard, Princeton; 
electric industry organization 
dedicated to the reliability of 
the bulk electric systems in 
North America. Phone: 609- 
452-8060. URL: http://www.- 
nerc.com 
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Medical 
Trade Groups 


New Jersey Hospital Associa- 
tion (NJHA), 760 Alexander 
Road CN 1, Princeton; trade 
association representing hospi- 
tals. Also Health Research 
Educational Trust providing re- 
search and continuing educa- 
tion for hospitals, other health- 
care providers, and the 
general public. Phone: 609- 
275-4000. URL: http://www.- 
njha.com 


Fusion Advertising and Com- 
munications is the Web site 
consultant for the J. Harold 
Johnston Memorial Library, 
Michele Volesko, director. 


Public/Private 
Partnerships 


Greater Mercer Transporta- 
tion Management Associa- 
tion (TMA), 15 Roszel Road, 
Princeton; public/private non- 
profit organization aimed at re- — 
ducing congestion, improving 
air quality, and encouraging 
trip reduction. Phone: 609-452- 
1491. URL: http://www.- 
gmtma.org 


Keep Middlesex Moving Inc.., 
100 Bayard Street, New Bruns- 
wick; nonprofit transportation 
management association serv- — 
ing employers in Middlesex 
County. Phone: 908-745- 

3996. URL: http://www.- 
kmm.org 


Chatty, anecdotal, designed 
by Ladd Associates. 


MSM Regional Council, 870 
Mapleton Road, Princeton; re- 
gional planning, research and 
advocacy group. Phone: 609- 
452-1717. URL: http://www.- 
prince- 
tonol.com/groups/MSM 


science 
Associations 


American Chemical Society, 
Princeton chapter, Princeton 
University, Princeton; Phone: 
609-258-5026. URL: 
http://www. princeton.edu/- 
lehman/PrincetonACS.html 


Charities 


New Jersey Special Olym- 
pics, 201 Rockingham Row, 
Princeton. Phone: 609-734- 
8400. URL: http://www.- 
njso.org 


National Greyhound Adop- 
tion Program, charitable or- 
ganization dedicated to finding 
homes for ex-racing grey- 
hounds. Phone: 609-716- 

2553. URL: 
http://www2.pcix.com/~moser 
/ngap.html 


Plenty of info on how to save 
this friendly breed of dog. 
Webmaster: Sue Moser. 


SpiritWeb NJ: Faith Online in 
the Garden State, B-1 Carver 
Place, Lawrenceville. Phone: 
609-219-0520. URL: 
http://members.aol.com/RE- 
Ministry/spiritweb/spirit.html 


Rich and Colleen Miller are 
webmasters for this page of 
worship and religious sites in 
New Jersey, and they offer a 
webmaster forum for religious 
communities and more than 
100 links to other New Jersey 
churches. 


United Way of Greater Mer- 
cer County, 3131 Princeton 
Pike, Lawrenceville; Phone: 
609-896-1912. URL: 
http://www. prince- 
tonol.com/groups/uway 


Moving 
and Travel 


AAA Central-West Jersey, 3 
AAA Drive & Route 130, Rob- 
binsville; full service travel cen- 
ter, 11 locations. Phone: 800- 
374-9806. URL: 
http://www.aaa078.com 


Lots of great ways to plan 
trips, lots of links. 


Packaging and Shipping 
Group, 191 Talmadge Road, 
Edison; A single source, 
equipped to handle all types 
of crating, packaging, and 
transportation of computer 
equipment and machinery. 
908-248-7711. URL: 
http://www.psgi.com 


Retail 


A Little Taste of Cuba Inc., 70 
Witherspoon Street, Prince- 
ton; cigar parlor specializing in 
premium cigars from around 
the world, also featuring Cu- 
ban Expatriate cigars. Phone: 
609-683-8988. URL: http://cu- 
bacigar.com 


If you could transmit odors 
over the Internet this page 
would probably work. During 
the prolonged time it takes to 
load even the simplest part of 
the page you could be savor- 
ing the aroma of the freshest 
new item on the product line. - 


But it doesn’t work that way. 
The page eventually provides 
a price list of the cigar store’s 
inventory, as well as back- 
ground information and re- 
views from various industry 
sources, along with handsome 
pictures of the cigar boxes. 
Webmaster: Packet Publica- 
tions. Designer: Tim Moran, 
MorAnimation. 


John Hein — Studio Furni- 


turemaker, 105 Featherbed 
Lane, Hopewell; designer of 
original hand-made wood furni- 
ture. Phone: 609-466-8121. 
URL: 
http://pluto.njcc.com/~jhein 


Gorgeous color photos of 
Hein's gorgeous hand-made 
furniture are slow to load. 


The Natural Baby Company, 
816 Sylvia Street, Trenton; 
quarterly catalog of alternative 
childcare and nursing prod- 
ucts. Phone: 609-771-9233. 
URL: http://www.par- 
entsplace.com 


This 15-page catalog sits in 
the mall of a very complete 
website for parents and in- 
— letters and other useful 
info. 


Susan Swartz Studios, 1 Pal- 


mer Square, Suite 402, Prince- 


ton; gallery and distributor of 
limited edition prints and origi- 
nal works of Susan Swartz. 
Phone: 609-683-4700. URL: 
http://www.- 
softlink.net/ssprints 


Watlington T’s, 620 Ridge 
Road, Monmouth Junction; 
custom imprinted activewear 
including screen printing and 
embroidery, and corporate 
gifts. Phone: 908-329-2613. 
URL: http://www.lo- 
gomail.com/watlington 


The Williams Gallery, 8 Cham- 
bers Street, Princeton; contem- 


porary paintings, prints, sculp- 
tures, and computer art. 
Phone: 609-921-1142. URL: 
http://www.wmgallery.com 


Mary Lou Bock sees her home 
page and others like it as part 
of a new art movement, one 
that she and her gallery have 
worked to promote: digital art. 
“You can show only so much 
art in a gallery in one show,” 
says Bock. “We think it’s good 
to widen the field of viewers 
who can know what the artists 
are doing. Naturally we want 
to do sales, but | See it more 
as a showroom, a place where 
we can better show our artists’ 
work.” Douglas Bock is the 
webmaster and designer. 


Arts 


Arts Council of Princeton, 
102 Witherspoon Street, 
Princeton; events, networking, 
education, gallery, rental for 
classes, studios, events. 
Phone: 609-924-8777. URL: 
http://www.prince- 
tonol.com/groups/artscoun/ 


Garden State Arts Center, 
Holmdel: operated by Pavilion 
Partners and Delsener/Slater 
Enterprises, owned by the 
New Jersey Highway Author- 
ity. Phone: 908-335-0400. 
URL:http://www.artscen- 
ter.com 


The New Jersey Highway 
Authority, claiming its Web 
site is as crowded as its turn- 
pikes, says that more than 
25,000 surfed to this site on 
Tuesday, May 14, the launch 
day. The site gives information 
on concerts, driving directions, 
seating chart, pictures, fre- 
quently asked questions, pro- 
motions, and special events. 
Those who sign a guestbook 
and take a survey can receive 
automatic E-mail when new 
events are added that match 
their music interests. 


McCarter Theater, 91 Univer- 
sity Place, Princeton. Phone: 
609-683-9100. URL: 
http://www. prince- 
tonol.com/groups/mac 


Princeton Society of Musical 
Amateurs, 299 Wainut Lane, 
Princeton; Phone: 609-921- 
6110. URL: http://www.- 
prince- 
tonol.com/groups/psma 


Sports 
and Hobbies 


Fitnesslink, 609-397-7664. 
URL: http://www. fit- 
nesslink.com 


gy 


For those who want to design 
a fitness program, this Web 
site is a good bet, although it 
can’t actually do those push- 
ups for you. It touts up-to-the- 
minute wellness facts, a tip 0’ 
the week (this week: relaxa- 
tion), info on mailing lists 
(from 100 pounds overweight 
to women’s bodybuilding), 
newsgroups, associations for 
fitness professionals, and 
aerobics. 


PaleoArt & Minerals, 2 Lupine 


Land, Titusville; Web site for 
mineral and fossil enthusiasts. 
Phone: 609-730-0714. URL: 
http://www.paleoart.com/pa- 
leoart.htm 


Definitive site for the mineral 
and fossil enthusiast, includ- 
ing vendor pages, an online 


register, and directory of world- 


wide rockhounds, mineral and 
fossil online sales. Chris 
French, webmaster. 


Pine Creek Miniature Golf, 


394 Route 31 North, Ringoes; 
two 18-hole courses, country 
club setting, clubhouse, avail- 
able for families, parties, and 
group outings. Phone: 609- 
466-3803. URL: http://spiri- 
tof76.com/mingolf.html 


“Challenging...and no wind- 
mills” is the self-description of 
Pine Creek’s fabulous mini- 
ature golf courses. The “no 
windmills” part could de- 


- scribe Pine Creek’s home 


page, a very concise brochure 
for the facility, as well as links 
to some fab sites out there, 
like its Web page designer, 
Netlaunch (http://www.net- 
launch.com. 


Mom’s Aggressive In-line, 68 


Lovers Lane, Princeton; on- 
line purveyor of accessories 
and parts for in-line skates. 
Phone: 609-921-7116. URL: 
http://www.momsinline.com 


If you want to be on-line about 
in-line this is the place to go. 
The simple line drawing that 
pops up quickly when you 
open up the page tells it all: 
It's a grandmother on in-line 
skates. This perky page pro- 
vides detailed product lists of 
every imaginable piece of 
equipment or spare part your 
rollerblading hobby would 
ever require. It also has links 
to other sites that would be of 
interest to in-line skating en- 
thusiasts. It's a good recrea- 
tional use of the Internet. Web 
a, Shuss Systems 
ne. 


Wind Zone, 301 North Harri- 


son Street, Princeton; direct 
mail for windsurfing gear. 
Phone: 609-298-6656. URL: 
http://www.the-zone.- 
com/~thezone/index.html 


The nexus between windsur- 
fing and 'Net surfing. The 
webmaster is Steve Laba, 
who runs the Wind Zone, a 
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windsurfing equipment mail-or- 


der enterprise out of the Harri- 
son Street Mail Boxes Etc. 


